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OMAHJINBI PEKJIAMHI
MPAKTUKU Y LUOPOBOMY
CEPEJOBULL)

AHoTauis. Bctyn. Lindposa pexnama nepetsopuaacs Ha gomi-
HYI04Mi MegiakaHas Cy4acHOCTI, Lo PopMye NepeBaxHy YaCTUHY
CBITOBMX PEKNIaMHMX OI0G)KeTiB Ta XapaKTepu3yeTbes 2100a/bHUM
OXOM/IeHHSIM, ABTOMATU3ALIEIO MPOLIECIB | BUCOKMM PiBHEM KOHKY-
peHujii. [lepexig peknamHoI iHgyCTpii B OHNAVH-CepegoBuLLe 3MIHUB
Camy npupogy BigHOCUH MK PEKIaMOgaBLieM i CMOXMUBAYEeM, AKLLO
y TpaguuiiHoMy cepeqoBuLLi OMAH/IMBA PeKaama 380guaacs
MepeBaXkHO go HegoCTOBIPHMX TBEPGXKEHb NPO TOBAP, TO y Ling-
poBomMy BOHa HabyBaAE CUCTEMHO20, APXITEKTYPHO20 XApaKTepy.
OMAHAMBUMM CTAKOTb He JiLLe 3MICT MOBIOM/IeHHS, a 11 gU3aKiH
iHTepgericy, MocigoBHICTb KPOKIB, CrOCIO MOGAHHSI LiHU, MeXaHiamu
0opMIeHHS MignMCKu ToLO. BpoBagxxeHHsi aBTOMATN30BAHOI
3aKyniB/i PeKNamu Ta 2eHepaTMBHOR0 LWTY4YHOR20 iHTeeKTY Nig-
BULLMNO eeKTUBHICTb TaP2ETUHRY, MPOTe BOGHOYAC PO3LLUMPUIIO
NpocTip g9 OMAHANBUX NPAKTUK — Big MAHIMYASATUBHOR0 gU3AVHY
iHTepgericis i omanmsoi 2eiimidikavii go peknamHozo waxpancrsa
Ta deepfake-peknamu. Tomy LiiIKOM 04€BMGHO NOCTAE HEOOXIGHICTb
BM3HAYEHHS CYTHOCTI, TUNOJI02ii TA pe2yaTOPHUX MeX OMAHANBUX
PEKAAMHMX NPAKTUK Y LngpoBOMY CepegoBmLLi 3 MO3ULIiVi eKOHO-
Mi4HMX, TeXHOJI02IYHNX TA PE2YNIATOPHUX BUMIpIB.

Merta. MeToio gocigxkeHHs € PO3KPUTTA €KOHOMIKO-NPABOBMX
3acag GyHKLIOHYBAHHS OMAHANBUX PeKIAMHUX MPAKTUK Y Lung-
pOBOMY CepegoBULLi 3agas BIOPSAGKYBAHHS 6a2aTopiBHeBoI T!-
noso2ii Takmux NpakTuk Ta ix igeHTnikavii 3a pisHem 3giicHeHHs
06MaHy, Lo go3BOSE gUPepeHLitoBaTH peyasTOpHI nigxogu
Ha piBHi OKpemux IopuCcguKLiii Ta copmynoBati pekomeHgauii
g5 pe2ynsTopis, bi3HeCy Ta KOPUCTYBAYIB.

Martepiaan i metogu. Martepianamu gocaigxeHHs €:
1) HOpMaTMBHO-NPaBOBe 3abe3neyeHHs pe2ytoBaHHS OMAHANBUX
PeKIamMHMX NPAaKTHK Y LMPPOBOMY CepeqoBuLLi (30KpeMa akTm
€Bponericbko20 Coto3y, CLLIA Ta Ykpainn); 2) odiviiiHi matepianm
pe2ynITOpHUX OP2aHIB Ta AHAAITUYHI gaHi Wogo mMaclutabis i no-
LIMPEHOCTi OMAHANBUX NPAKTUK; 3) NPaLi BITYU3HAHMX TA 3ApY-
OiXKHUX aBTOPIB Y LIAPUHI eKOHOMIKM LIMPPOBUX PUHKIB, 3AXMCTY
€KOHOMIYHOI KOHKYPeHLii Ta NpaB CroXMBAYiB.

Y npoueci 3gificHeHHs1 gocnigxkeHHs1 6Y10 BUKOPUCTAHO Taki
HAYKOBIi METOgN: TeOPETUYHOR0 y3a_2a/IbHEHHS TA 2PYNnyBAHHS
(gns nobygoBw TMNOO2ii OMAHAMBUX NPAKTYK | TAKCOHOMIi Tem-
HUX MATEepHiB, a TAKOX BUOKPEMJ/IeHHS] OMAHAMBOI 2esiMigikauii
IK CaMOCTIHO20 (peHOMeHY); MOopIiBHSILHO-NPABOBMIT (g5 3icTaB-
JIeHHs pe_ynaTopHux pexxumis €C, CLLIA Ta YKpaiHm); cucTemHo-
CTPYKTYPHWI | Kevic-MeTog (g1 QHANI3y pe2yAsTOPHUX CrpaB);
Popmanizauii, aHanizy Ta cuHTe3y (gas BCTAHOBAEHHS 3B'A3KiB
MiXX eKOHOMIYHMM, TeXHOMO02IYHUM | IPABOBUM BUMIPAMM SIBULLG);
JI02i4HO20 y3a2a/1bHEeHHS Pe3y/IbTaTiB (PopMy/IOBAHHS BUCHOBKIB).

Pe3ynbTatu. Y cTatti pO3KPUTO @KOHOMIKO-MPABOBY MPUPO-
gy Ta CTPYKTYpy OMAHANBUX PEKNAMHUX MPAKTUK y UndpoBoMy
cepegoBuLLi 11 3anpPOMOHOBAHO ix 6azaTtopiBHeBYy TMNO/ORIk, MO-
OygoBaHy 3a KpUTEPIEM PiBHS, Ha IKOMY Peai3yeTbCsi BBEGEH-
HS1 B OMAHY, — Ha PiBHSAX MOBIJOM/IEHHS, iHTepdericy, puHKoBOI
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eKOCUCTeMM Ta CUHTETUYHOR20 KOHTEHTY. CMCTeMATU30BAHO TAKCOHOMIK0 MAHIMYNSTUBHNX NATEPHIB 3a OCHOBHUMM POGUHAMM;
OKpemo ap2yMeHTOBAHO GOLi/IbHICTb BUOKPEM/IeHHSI OMAHAMBOI 2eiimiikallii ik camocTiiiHO20 06::€KTa GOCTIGKEHHS, Lo iHTe-
2pY€E 03HAKM KiIbKOX POGUH MAHIMyNSTUBHO20 gU3AKHY Ta 3yMOBJIIOE MigBULLIEHI PU3MKM G/IS BDA3IMBUX KOTE20PIM COXMBAYIB,
Hacamnepeg HernoBHOMTHIX. BU3HauyeHo MicLe OMAHANBUX NPAKTUK Y CUCTEMi eKOHOMIYHUX BIGHOCHH YYACHUKIB PeKNIAMHO20
PUHKY Ta OXAPAKTepU30BAHO NPUPOGY LIKOGH, LU0 3aBJAETHCS CIOXMBAYAM, PEKAAMOGABLAM i LMPPOBUM MaaTdopMam.
O6JpyHTOBAHO Te3y PO CUCTEMHMI, a He eni30gUYHMI XapakTep gocaigxyBAHO20 SIBULLA; BCTAHOB/IEHO KOHBEP2eHLilo peay-
JIATOPHUX MIGXO0QGiB TPbOX IOPUCGUKLIN, LLIO 30 BIGMIHHOCTI IHCTUTYLIFIHUX MEXAHI3MIB NMignopsagKkoBaHA CriibHiA METi — 3axXnCTy
ABTOHOMIi CrIOX1BY020 BUOOPY.

[lepcnekTnsn. Y noganblumx HayKoBUX GOCAIgKEHHSX MPOMNOHYETbCA 30CepeguTi yBazy Ha oCTigxKeHHI CTIlKOCTi ABTOHOMHMX
CUCTeM LUTYYHOR0 IHTE/IeKTY gO BIIMBY TeMHMWX MATEPHIB, OLHIOBAHHI HEMPAMMUX BUTPAT CYMAIHHNUX Y4ACHUKIB PUHKY HA PO~
TUQito OMAHAMBUM NPAKTUKAM, 0 TAKOX HA N02AMOAEHOMY QHANI3i 2§apMOHI3aLii yKpaiHCbk020 3aKOHOGABCTBA 3 EC B YACTUHI
pez2y/IoBAHHS TeMHWX MATEPHIB | OMAHAMBOI 2evimipikauii, siki Hapasi Npsmo He Bpe2ynbOBAHI HALIOHAbHYM 3AKOHOGABCTBOM.
Lie HagacTb 3M02Yy BJOCKOHAIMTI HOPMATUBHO-NPABOBe 3abe3neyeHHs Ta MPpaBo3dCTOCOBHY NPAKTUKY y Cdepi 3axucTy npas
CMOXMBAYIB y LinpOBOMY CepegoBULL.

KntouoBi cnosa: omaHanBa pexknama, Lnugpose cepegosulLie, TeMHi NATePHU, OMAHANBA 2eiMigikavlis, peknamHe Lwaxpasi-
CTBO, HegobPOCOBICHA KOHKYpPeHLisi, puHOK LingpoBoi peknamu, deepfake.

ocTaHOBKA npoo6semu. [{udposisaliia pekiaMHol JiAIbHOCTI JOKOPIHHO 3MiHIJIAa MeXaHI3MU B3aeMOil

MIK Cy0 €KTaMU PEKJIAMHOT0 PUHKY. SIKII0 B yMOBax TpaauIliifHOT0 pUHKY BBEIEHHA B OMaHy Peai3oByBa-
JIOCSI TIEPEBAYKHO Yepes3 HeJOCTOBIPHUI 3MiCT PEKJIAMHOTO ITOBIOMJIEHHSA, TO B IU(PPOBOMY CEPEIOBUIL 00MaH
BOYIOBYETHCA B CAMY apXiTEKTypy B3aeMOIl — y Au3ailH iHTepdericy, IOCIiqOBHICTD Aill KOPHUCTYyBaYa, CII0cio
HogaHHA IIHOBOI iH(opMaIrii Ta MexaHi3Mu 0(hOPMJIIEHHA OOTOBIPHUX BiJHOCUH. YHACIIAOK IIHOTO OMaHINBA
pekIaMa mepeTBOPIETHCA Ha CUCTEMHE ABUIIE, 1[0 IPOHUBYE CTPYKTYPY HU(PPOBUX PUHKIB 1 6€3m0CEepPeTHBO
BILIMBAa€ Ha €KOHOMIUHY MMOBEIIHKY CIIO;KMBAYa Ta KOHKYPEHTHI BITHOCUHU MK YYaCHUKAMU PUHEKY.

TNocTpoTa mpo6IeMu MOCUMITIOETBCA THUM, III0 MAacCIITa6 U(POBOTO0 PEKIIAMHOTO PUHKY TIPAMO ITPOITOPITiHHMI
MacmTady TOTeHIIHUX BTPAT, AKI PO3IMOOIIAITECA MK KOPUCTYyBadaMU, CYMJIIHHIMHU PeKJIaMOOaBI[AMU
Ta UPPOBUMH TLIATGOpMaMU. YIIPOBaIKEeHHA aBTOMATHU30BAHO1 3aKYIIiBIIi peKIaMi Ta TeHePaTUBHOTO Ty Y-
HOT0 iHTeJIEKTY 3HU3WUJIO FPAHUUYHI BUTPATU HA CTBOPEHHA OMAHJIMBOIO KOHTEHTY U BOZHOUYAC YCKJIAJHMIIO
Moro BUABJIEHHS, 10 3yMOBJIIOE CTIMKHUI PO3PUB Mix TEMIIAMU TOABA HOBHUX (POpM 00MAHy Ta CIPOMOYKHICTIO
PeryJATOpHUX MeXaHi3MiB Ha HuX pearyBaru. CUTyaIlil0 yCKIaaHIOE GPArMEeHTAPHICTh HAYKOBOI'O OCMUCJIEH-
HA TIpo0JieMu, 3a AKOI eKOHOMIUHUM, TeXHOJOTIUHUH 1 PEryJIATOPHUN BUMIPHU AOCITIIKYIOTHCA BiJOKPEMJIEHO.
Ile akryasisye moTpefy B KOMILIEKCHOMY €KOHOMIKO-IIPABOBOMY [IOCJII/IPKEeHHI OMaHJINBUX PEKIAMHUX MPAKTUK
y 1u)pOBOMY CEPEIOBHIIIi.

AnaJtia ocTaHHIX goCIigKeHb 1 myosrikamii. [Ipo6iemaTrika oMaHIMBUX IIPAKTUK Y G POBOMY cepef-
oBuIIi ImepebyBae y (pokyci yBaru Hacamiepen y 3apyOLKHUX TOCTIIHUKIB, 1[0 PEIIPE3eHTYIOTh Pi3HI HAyKOBi
TpaguIlii — eKOHOMIUHY, IIpaBOBY Ta IMoBeHdiHKOBY. 3okpeMa, A. I'ymra (A. Gupta) [1] sacobamu Teopii ramxyse-
BUX PUHKIB MOJEJIIO€ OMAHJINBY PEKJIaMy 3a YMOB IIPUCYTHOCTI CIIO}KMBAYiB, He3NATHUX PO3ITiBHATH BBeNEeHHA
B OMAaHy, Ta OIL[IHIOE BILJIUB PETYJIATOPHOTO BTPYUYaHHA HAa PUHKOBY piBHOBary i qoopooyt. :x. Baywmeiicrep (J.
Baumeister) Ta in. [2] Ha mimcTaBi cucTeMaTUYHOTO OMIARY KOHCOJiAyBaM 157 TeMHUX HATepHIB y THUIIOJIOTII0
Ha ocHOBI Mopedi Jleiizepa (Leiser), moOymoBaHol HABKOJIO iHDOPMAIIIHiHOT acuMeTpii Ta MPUAYIIEHHA BiIBHO-
ro Bubopy cro:kuBaua. [I:x. Aucensmo (G. Anselmo), I:x. Maunaiioni (G. Mannaioli) Ta A. Cappgo (A. Sardo)
[3], moemHaBIH CIIOKKUBUYE IIPABO 3 IIPArMa-KOTHITHBHOIO JIIHTBICTHKOI0, PO3KPUIA MEXaHI3MU eKCILIyaTarii
KOTHITHBHUX BUKPHUBJIEHb B OMAHJIMBOMY MapKeTHHTY 3a yuacTio JigepiB aymok. C. Bernayma (S. Benaouda)
ta P. Cabep (R. Saber) [4] sicTaBrin MexaHi3MHI IIPABOBOI0 3aXKMCTY €JIEKTPOHHOIr0 CIOKHBAYa Bil OMaHJINBOI
peKJIaMu B HUBII IOPUCIUKITIH, OKpEMO PO3TVIAHYBIK 3a00pOHY TeMHUX maTepHiB y crarti 25 Pernmamenty €C
mpo ugposi mocayru. C. Canerpa-Ilonrpa6i (S. Sanetra-Polgrabi) ta 3. Ternak (Z. Tetlak) [5] Ha emmipuaroMy
IOCIIIKeHH] YKpalHu BUOKPEMIIN BiCiM THUIIIB OMAHJIMBUX PEKJIAMHUX ITPAKTUK T OKPECJIVIIN IIePCIEeKTUBHI
PeKJIaMHI TEXHOJIOT1, 110 OTPefyBaTUMYTh ITOCHUJIEHHS 3aXUCTy Ipas croxkusadis. M. Borma (M. Bothma) ta B.
BaH Cranen (B. van Staden) [6] emmipuuto qoBeu, 1110 COPUNHATA OMAHJINBICTD PEKJIaMU 3HUIKYE 3a0BOJIEHICTh
CIIO}KVBAYIB, a uepes3 Hel — IXHIO JIOAJIBHICTH 1 HaMip¥ IIOBTOPHOI KYIIiBJTi.

Paszom 3 TiiM 3anuiiiaoThCA He PO3B A3aHUME ITPO0JIEMHI MUTAHHA B YACTHHI ITOOYI0BH ITiJTiCHOI 6araropiBHEBOl
THUIIOJIOTIT OMAHJIUBUX MPAKTUK B €IUHY CUCTEMY; POSKPUTTA €KOHOMIUHOTO BUMIpPY TAKUX MIPAKTHUK — IXHBOTO
BILJIMBY Ha 0OPOCOBICHY KOHKYPEHIIII0, CIIOMKUBUMIL JOOPOOYT 1 eeKTUBHICTh PEKJIAMHOI0 PUHKY; a TAKOK aHAJIIZY
HOBITHIX (popM 111hpoBOTO 00MaHy (PEKIAMHOI0 MaxpaicTBa, OMaHINBOI reiMidikallii Ta peKIaMu Ha 0CHOBI
mingerlikiB) y KOHTEKCTI afgarrrallii yKpaiHCbKOro 3aKoHomaBcTBa o npasa €C.

MeTo10 cTaTTi € PO3KPUTTA €KOHOMIKO-IIPaBOBUX 3acal (GyHKI[IOHYBaHHSA OMAHJIMBUAX PEKJIAMHUX IIPAKTUK
y I POBOMY CEpPeIOBUII 3a/JIA BIIOPAIKYBAaHHA 6araTopiBHEBO1 TUITOJIOTIT TAKUX IIPAKTUK Ta 1X imeHTudIKaIii
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3a piBHEM 3[ificHeHHA 00MaHy, 0 I03BOJIAE TU(EpPEeHIII0BATH PEryJIATOPHI IMAX0AH Ha PiBHI OKPEMUX IOPIC-
OUKIiH Ta chOpMYJTIOBATH PEKOMEH/AIIIl IJIs PeryJIaTopiB, 6i3HECY Ta KOPUCTYBAUiB.

Marepianau i Mmerogu. MarepiajiaMu JOCTiPKeHHSA €: 1) HOpMaTHUBHO-IIPaBOBe 3a6e3leueHHA PeryJIroBaH-
HsJ OMaHJIMBUX PEKJIAMHUX MPAKTUK y mudpoBoMy cepemoBuiii (3okpema axtu €Bpomeiicbroro Corogy, CIITA
Ta Ykpaiun); 2) oitiiiHi MaTepiasay peryJIATOPHUX OPTaHiB Ta aHAIITUYHI TaH] 00 MacCIITa6iB 1 MOIMPEHOCTI
OMAaHJIMBUX MPAKTUK; 3) Ipalli BITUM3HAHUX Ta 3apyOi?KHUX aBTOPIB Y I[apMHI €KOHOMIKN IU(MPOBUX PUHKIB,
3aXUCTy €KOHOMIUHOI KOHKYPEHIIil Ta IIpaB CIIOKNBAYJiB.

¥ mporieci 3aificHEHHSA TOCTIKeHHA 0yJI0 BUKOPHUCTAHO TaKi HAYKOBI METOMM: TEOPETUYHOI0 y3araJbHeHH
Ta TpymnyBaHHA (114 H00yq0BY TUITOJIOTII OMAHIUBUX MPAKTHK 1 TAKCOHOMIl TEMHUX MATEPHIB, & TAKOK BUOKPEM-
JIEHHS OMAaHJIMBOI refiMiikallii AK caMoCTiiiHOr0 (DeHOMEHY); II0PiBHAILHO-IIPABOBUIA ([IJIA 3iCTaBJI€HHA Pery-
naropuux pexumi €C, CIIIA Ta Ykpainm); cCHCTeMHO-CTPYKTYPHUI 1 Ketic-MeTor (/14 aHajlidy peryJiaTopHuX
cripaB); (popmastisairii, aHamidy Ta cUHTE3y (/1A BCTAHOBJIEHHSA 3B A3KIB MiK €KOHOMIUHUM, T€XHOJIOTIUHUM
1 IpaBOBMM BHUMipaMu SBUIIA); JIOTIUHOTO y3arajJbHeHHA PesysIbTariB ((hopMyJIFOBAHHSA BUCHOBKIB).

Buxknan ocHoBHOro Marepiasy. PogyminHA MacITabiB oOMaHINBUAX TPAKTUK HEMOKIIMBE 11032 KOHTEKCTOM
caMoro puHKY, Ha AKOMY BOHU BHHUKaOTh. L{ludpoBa perramMa IeMOHCTpPYe CTilike JUHAMIUHE 3POCTAHHSA, III0
poouTh i1 1 HAWMPUOYTKOBIIINM, 1 HAWBPA3JIMBIIIUM 0 3JI0BKUBAHb cerMeHTOM MapkeTuHry. OIiHKN pisHUX
aHAJIITUYHUX areHIlil BiAPisHAOTHECA METOHOJIOTIEI0, IIPOTE CXOAATHCA Y BUCHOBKY, 1110 PUHOK PEKJIAMU ITOCTIHHO
apocrae. Cranom ma 2025 pik Grand View Research orintoe itoro y 567,9 Mip. [0J1. i3 IIPOrHO30M 3POCTAHHA
mo 1692,9 mupa. mo 2033 poky (CAGR 14,3%) [7] puc. 1. ITopran Statista HaBoguTh I1e BUIILY [IU(PPY PEKIAMHIX
BuTpar — 798,7 mipa. goit. y 2025 poiri, 3 AKUX HANUOIBIITNI CErMEeHT — IOITyKoBa pekama (334,4 Mipa. moJI.)
[8]. TNasryseBi arperaropu ikcyoTh IepeTuH mosHauku y 700 MJIpi. mosiapiB yriepiie B iCTOPii, [0 CTAHOBUTH
0Jn3BK0 69% CYyKyITHUX CBITOBUX peKJiaMHUX OromxeTis [9; 10].

ExoHoMiuHI BTpaTH Bii OMaHJIUBUX PEKJIAMHUX IMPAKTHK 3POCTAIOTH IIPOIIOPIIHHO 10 MacmTabiB pUHKY ud-
poBoi persiamu. 3a orinkoio CsiToBoi denepartiii pexramonasiiiB (WFA), me y 2016 porii mporao3yBaJjiocs, 1o
MIPOTATOM AECATIIIITTA PeKJIaMHe IaXparcTBO CTaHe APYTUM 3a MaciiTabaMu BUIOM OPraHi30BaHOI 3JIOUMHHOCTL
micsisa Hapkroroprisii [11]. Bigrak mociimkeHHA OMaHINBUX NPAKTUEK HEeMOK/INBe 0e3 ypaxyBaHHA TeHIeHIIii
PO3BUTKY CaMOT0 PEKJIAMHOTO PUHKY.

VY IIMPOKOMY CEHCI OMAHJIMBI PEKJIAMHI IIPAKTHKHN OHJIANH — Iie KOMEPIIIHI KOMyHIKAIlii 460 II0B’'A3aH]1 3 HUMU
iHTepdeiicHi, aJITOPUTMIUHI UK OpraHisalliiiii MexaHisMu, AKi BBOATD CII0KHABAYa B OMaHY, IIPUXOBYIOTH iICTOTHY
iH(opMAIlif0, CIIOTBOPIOIOTE 10r0 cBo06OaY BHOOPY a00 eKCILIyaTyTh foro BpasyiusicTb. OMaHINBI IPAKTUKA
y 1 poBOMYy CepeIoBHUII JOIIJIBHO KIacu(iKyBaTH 3a piBHEM, HA AKOMY BinOyBaeTbcsa o6MaH. [IpormouyeTbes
YOTUPUPIBHEBA MOAEJIh, AKA OXOILIIOE AK MPAKTUKH, III0 COPAMOBAHI Ha CHOXKUBAYA, TAK 1 Ti, 10 3aBAAIOTH IIIKO-
oY peKJIaMOaBIIAM i muiaTdopMaM. 30KpeMa: piBeHb MOBIIOMJIEHHA (KJIacMYHA OMaHJIMBA PeKJiaMa); PiBeHb
inTepderiicy: (merasizoBarna TAKCOHOMIA TEMHUX MATEPHIB); piBeHb eKocrcTeMU (peKIaMHe IIaxpaicTBo); piBeHb
cuaTeTnuHoro KoutreHty (deepfake-pexnama ra I1I-o6mam).

OO0csr cBiTOBOro pUHKY LM (POBOI pexkaamMu MJIpP/. A0J1
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Puc. 1. [lunamika Ta mporHos 06CATY CBITOBOr0 PUHKY IH(POBOI peKIiaMu
Jrcepenio: moGymoBaHO aBTOPOM CAMOCTIHHO HA 0CHOBI [8]
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Knacuuna omannmBa pexiiamMma — HaWIaBHIIINAM TUII, [Ie HETOCTOBIPHI TBEPXKEHHSA PO BJIACTUBOCTI, IIIHY U1
TIOXO/PKeHHA TOBApy 3a0e3reuyBaau eKOHOMIUHI MPUOYTKN PEeKIaMOIaBIiAM. ¥ IU(PPOBOMY CEpPEeIOBHUIII BiH
30epiraernbcs, aje MacIITa0yeTbCcA, OCKUTBKY O/THE OMAHJ/IWBE TBEPIKEHHA MoKe OyTH IoKasaHe MiJIbIoHAM
KOPHCTYBAUYiB i3 MiKPOTAPTeTUHIOM 3a BPa3JIMBOCTAMHU. THIIOBI IPOABH: IIPUIINCYBAHHA TOBapaM HEiICHYHUUX
JIIKyBaJIBHUX BJIACTUBOCTEM, (DAIBIITNBI BHUIKKY 32 CXEMOIO «0yJI0/cTaji0», HPUXOBAaHI YMOBU KPeIUTYBAaHHA, Ma-
CKyBaHHA peKJIaMHU ITif] pedakIiliiiHuii KoHTeHT (native advertising 6e3 mosHauku) TOIIIO.

CyuacHi OMaHJINBI peKJIaMHI IPaKTUKN AefaJIi pijille I'PyHTYIOThCA Ha MONIMPEeHH] HeIpaBauBol iH(opMarrii
B pekJiaMHOMY moBigoMyieHHi. HaToMicTh 0CHOBHMIT BIUIUB Ha ITOBEOIHKY CHOXKMBAYA 3MIMCHIOETHCA Yepes IIPOEK-
TyBaHHA U(PPOBUX iHTEepdeiiciB, Akl (POPMYIOTH apXiTEKTypy BUOOPY Ta CIIOHYKAIOTH KOPHUCTYBAYA IO TIPUHHATTA
PillleHb, 110 He 3aBXKOU BiAIIOBITAIOTH Moro peajpbHuM iHTepecam. CaMe ToMy B cydacHill HayKOBIi Jriteparypi
IeqaJti GiJIBIIIOTO TIOMIMPEHHA Ha0yBae MOHATTA «TeMHi rmarepan» (dark patterns), Axe oxoruitoe cyKymHIiCTS 1H-
TepdeiicHUX pillleHb, CIIPAMOBAHUX HA MAHIIYJIFOBAHHSA ITOBEIHKOI KOPUCTYBAUIB IILIIXOM BUKOPUCTAHHSA KOT'-
HITUBHUX yIepeIKeHb, acuMeTpil iHdopmarii Ta ocobsmBocTeii 1ndposoi B3aemopii. Ha ocuosi migxonis OECP,
Depnepanbroi Toprosoi komicii CIITA Ta rakcomomii K. I'peii ta in. (2024) [12-14] TemHi narepHU MOXKYTH OyTH
CHCTeMaTH30BaHi y NIICTh OCHOBHUX I'PYII, II0 BiToOparkaloTh Pi3HI MeXaHi3MU BILIMBY HA IPOIEC IPUWHATTA
pillleHb KOpUCTyBaYaMU puUc. 2.

IIpakTrka mpuxoByBaHHA I'PYHTYETHCA HA TIOBHOMY a60 YaCTKOBOMY IIPHUXOBYBaHHI iH(opMAaIiii, 1[0 Mae iCToTHe
3HAUeHHA [JIA IPUHHATTA PillleHHA crioskuBaueM. MaHITyIAIia JOCATAETHCA IJIAXOM BiTKIIAIeHOT0 POSKPUTTA
YMOB TIpUA0AHHSA, ABTOMATUYHOTO JOAABAHHA TOBAPIB UM MOCIYT 460 MaCKyBaHHA JOBrOCTPOKOBUX (hiHAHCOBUX
3000B’A3aHb IIiJ] BUTJIAIOM OHOPAa30Bo1 orepariii. Jlo 0CHOBHUX ITPOSABIB HAJIEKATh IIPUXOBAHI ITLIATEX], KOJIU
IOOATKOBI 300pH CTAIOTH BiIOMUMM JIMIIIE HA 3aBepUIAJILHOMY eTari o(hOpMIIEHHS 3aMOBJIEHHS; aBTOMAaTUYHE
JI0JTaBaHHSA TOBAPIB UM MOCJIYT J0 KOIITHUKA 6e3 IPAMOI 3ro[i1 KOPUCTYBAYa; & TAKOK ITPUXOBAHI MAMUCKH, 38 AKUX
pasoBa mokymnka (hakTHYHO nependauae aBTOMaTUUHE PErYJIAPHE CIUCAHHA KOIITIB.

IIpurmagom BUKOPUCTAHHA NMPUXOBAHUX IUIATENKIB € IIpaKTUKA aBiakommnadii Ryanair, Aka TpuBanuii uac
3a 3aMOBUYBaHHAM BKJIIOUAJIA 10 3aMOBJIEHHA CTPAXyBaHHA Ta MPIOPUTETHY MOCAKY, ITOKJIAAAI0UN HA KOPUC-
TyBada 000B’sAI30K CAMOCTIHO BIIMOBUTHCA Bif IUX IT0CIyT. AHAoriuno, IleHTpanbHMil opraH i3 3aXUCTy IIpas
crioskuBauiB [amii (CCPA) BusHaB mopyiieHHAM IIpakTuKy mwiargopmu BookMyShow, ska aBromaruyHo qogaBasia
JI0 BAPTOCTI KBUTKA 0JIArOiMHUI BHECOK Y PO3Mipi o[IHiel pyITii uepes ImomepeaHb0 BCTAHOBJIEHY Mo3HAUKy [15].

Ha BigMiny Bijg mpakTUK IIPUX0OBYBAHHA, AKI TPYHTYIOTHCA Ha HEPO3KPUTTI CyTTEBOI iH(opMAaIlii, TeMHUL
IaTepH CTBOPEHHS IIEPEIIKO/T CIIPAMOBAHUIL HA IITYYHE YCKIAMHEHHSA Iiif, 10 € He0ayKaHUMU JIA Cy0 €KTa ToCIIo-

[TpuxoByBaHHS NpPUXOBaHI TUIATEXi; aBTOMAaTWYHE JOAaBaHHS TOBApY MO
iHpopMaii KOIIMKA; IPUXOBaHEe 0()OPMIICHHS MiAMNACKA

MOJCIIb <«JIETKO yBiﬁTPI — BaXKoO BPIﬁTPI»; YCKIaJHOBAHE

CrBopeHHs epeniKo CKaCyBaHHsI i JIUCKH; TIEPEIIKOKAHHS OPIBHAHHIO IiH

MaHiry/oBaHHs MOTIEPEHBO  BCTAHOBJIEHI TapaMeTpH; MAaHIMyJISTUBHI
inTepdeiicom 3aIUTaHHS; Bi3yalbHE BiJBOJIIKAaHHS yBaru

NPUMYCOBa  PEECTpALlis; aBTOMAaTHYHE IPOJOBKCHHS
[TpumyuryBanHs 10 aii HiAMUCKN; 0OMEKEeHHS JOCTYIY 10 (QYHKIIiH 0e3 BUKOHaHHS
HeBHOT Aii

CTBOpEHHS BITUYTTS
TEPMiHOBO
nedimury

¢bixkTuBHI TalimMepu; moBimOMiIeHHS <«Gamummiaca 1
OIUHUIIS; (DAJTBIIHMBI COIIANBbHI MiATBEPKCHHS

MaHinymsimiss mouyTTIM TPOBHMHHW; HAaB'SI3UBI TOBTOPHI

EMoOIiiHuHA THCK . . .
3aMUTH; EMOLIHHNHN ITIAHTaX MPHU BiAMOBI

Puc. 2. TakcoHOMiA TeMHUX NATePHIB 32 POAUHAMU

JDcepenio: ckameHo aBTOPOM CAMOCTIHHO NLIAXOM cuHTedy [12—-14]
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naproBauHa. HaimommpeHinmM TpoABOM € CTBOPEHHSA iHTepdeiciB, y AKX KOPUCTYBAY MOKe JIETKO 0(DOPMUTH
MAMCKY a00 3apeecTpyBaTUCA, IIPOTE MPOIeC BiIMOBHU BiJl OCJIYTH YN CKACYBAHHA HiIUCKU € HABMUCHO TPU-
BaJIUM, 3AIUIyTAHUM 1 HOTpPedye BUKOHAHHA 3HAYHOI KiJIBKOCTI TI0MAaTKOBUX Aiil. Jlo i€l rpynu TakoK HaJIeKaTh
ITPAKTHUKH, 1[0 YCKJIQIHIOIOTh IMOPIBHAHHA I1iH, Tapu@iB ab60 yMOB NPUIO0AHHA TOBAPIB i IOCIIYT, 00MEKYH0UN
MOKJIMBICTD CIIOKUBAYA 3IiICHUTH 00T pyHTOBAHUII BUOID.

IToxazoBUM IPUKIAIOM € TIPOLIEAyPa CKacyBaHHA mimnucku Amazon Prime, ska e 6araroctTyieHeBoK Ta HaB-
MUCHO YCKJIQITHEHOIO CTPYKTYPOIO, III0 Ma€ Ha MeTi CTPUMYBATH KOPUCTYBAUiB Bijl BITMOBH Bifl cepBicy.

CyTHicTb ITaTepHy MaHIMy/II0BAHHA iHTepdeiicoM ImoyiArae y BisyajabHii a60 MOBHIil MaHIIIy ALl iepapxiero
TOJaHHSA BapiaHTIB BUOOPY, CIPAMOBAHII HA Te, 11100 HeITOMITHO CXUJIUTHA KOPUCTYyBada J0 BUTIITHOTO IJIA 6i3Hecy
pimenua. Ha BigMiny Bif IIpakTUK IPHUXOBYBAHHA, CyTTEBA 1HQOPMALIiA TYT (POPMAIBLHO TOCTYIIHA, IIPOTE II0/1a-
HAa y CI110cil, 110 CITOTBOPIOE CITPUMHATTA Ta YCKIIATHIOE PAI[iOHAJILHY OI[IHKY ajibrepHaTuB. [0 TUIIOBUX MIPOSABIB
HaJIeKaTh IepeaBulip — 3a3aJieriib yCTAHOBJIEH] O3HAYKY 3T0/IH, AKI KOPHUCTYBa4 Mae CAMOCTIITHO CKACyBaTH,
MaHIMyJIATUBHE (POPMYIIOBAHHSA 3aIIUTAHD Yepes3 JBO3HAUHI KOHCTPYKIIII 3 IIOABIMHNM 3aIlepeUeHHAM, III0 Je30-
pieHTYIOTH KOpucTyBaua (mokasoBuM e npukiiapn nposatigepa Sky UK, ne dopMysroBaHHA Ha KINTANT «HATUCHITS,
1100 BiIMOBUTHCA» (PAKTUUHO 3ATTUIIAIIO 0CO0Y ITIAIMCAHOK 32 3aMOBUYBAHHAM, a TAKOK BidyasbHe BilBepTAHHA
yBaru, 3a AKOT0 KHOITKY 3roJu 0(popMJIEHO ACKPABO I IIOMITHO, TOI AK MOKJIUBICTH BIAMOBU IOIaHO APIOHUM
MAaJIOTIOMITHUM TIOCHJIAHHAM.

CyTHICTb IIPUMYIILYBAHHA [0 /il II0JIATAaE Y IIPHUMYCOBOMY BHKOHAHHI HeOaKaHOI il AK HEOOMIHHOI YMOBHU
IOCTYILY OO TOCJYTH YU KOHTEHTY, YHACIIJOK YOT0 KOPUCTYBaU M030aBIISETHLCA peasibHoro Bu6opy. o Tumosmux
MIPOSABIB HAJIEKATh IIPUMYCOBA PEECTPAIlis, 3a AKOI IeperiAl] KOHTEHTY CTae MOKJIMBUM JIHIIIE ITiCJISA CTBOPEH-
HA 00JIIKOBOTO 3aMKCy Ta MepeIaHHA MepPCOHAIILHUX JaHUX; aBTOMATUUYHE TJIaTHE MPOIOBIKEHHSA, KOJIU ITiCJIA
3aBepIIeHHA 0e3KOIITOBHOTO IIE€PiOAy ITiANMCKA MOBUA3HO IIEPEXOOUTH Y IIJIATHY 0e3 OKPEeMOTro MiATBEPIKEHHA
KOpHCcTyBaua (IOKa30BUM € IIPUKJIIA[] YMCJIEHHUX CTPUMIHIOBUX i HU(MPOBUX CEPBICiB, 10 0OPMITIOIOTE ITPOGHUI
JIOCTYII 13 MPUB A3KOI0 IJIATLKHUX JAHUX); 8 TAKOXK OJIOKyBaHHA (DYHKITii, 32 AKOTO JOCTYII 10 MOKJIMBOCTEH
CepBICy MITYYHO 00MEXKyeThCA TOTH, JOKH KOPUCTYyBad He BUKOHAE BUTIIHOI JIA IIaT(OPMH [ii.

danpiBa TEePMIHOBICTD 1 AedIilUT — PoarHAa TeMHHUX HATEPHIB, 110 I'PYHTYETbCA HA €KCILIyaTallil cTpaxy
Brpatu (Tak 3BaHoro FOMO) uepes cTBOPEHHSA IMITYYHUX YACOBUX 1 KUIBKICHUX 00MEKeHb, AKi CIIOHYKAIOTh KO-
pHcTyBaua 10 TIOCIHIIITHOTO PillleHHA BCyIlepeu pallioHasibHiH orfiHIli. Jlo TUIIOBUX IPOSABIB HAJIEKATH (PeiiKoBi
TaliMepu 3BOPOTHOTO BIJTIKY, AKi JIMIIIE IMiTYIOTh 3aBEePIIEHHA BUTIIHOI IIPOIIO3UIIil I CKUIAIOTHCA MPU Mepe-
3aBaHTAYKEHHI CTOPIHKY; IOBIJOMJIEHHA PO BUUEPIIaHHA 3alacy Ha KINTAJIT «3aJIUIINBCA OCTAHHIN TOBap»
3a (paKTUIHOI MOr0 OCTYITHOCTI; & TAK0K (PaJIBIINBE COIlia/IbHE TiATBePAKEHHSA, 1110 JeMOHCTPYE BUTAIaHI TaHi
PO aKTUBHICTD i1HIINX KOPUCTYBaUiB (Hampukiaf, «15 oci6 meperiaganTh el roresib 3apas»). [lokazoBumu €
npakTuku miardopmu Booking.com, AKi cTanu mpeaMeToM pPO3CIIiIyBAHHA €BPOMEHCHKUX PEryJIATOPIB, IMiC/iA
40ro KOMITaHiA 3000B’s13aj1acsa BiqoOpaskaT JIMIIe JOCTOBIPHI JaHi.

3aBeplIaJIbHO B Il KjIacu(ikallii € HaB A3JIMBICTh Ta €MOI[IMHUI TUCK — POAMHA TEMHUX IIaTePHIB, 10
I'PYHTYETHCA HA BUCHAKEHHI OIIOPY KOPHUCTyBaua uepes MOBTOPIOBAaHI 3aKJIMKU a00 eMOIliiiHy MaHimmyJsiaiiro. Haii-
BUPA3HININM i1 IPOSBOM € IIPUCOPOMIIEHHS 32 BiIMOBY, KOJIM BAPiaHT BiXUIEHHS IIPOIIO3UITil (hOPMYJTIOETHCA TAK,
1106 BUKJIUKATU B KOPUCTYBAUa MOUYTTA IIPOBUHU YU HE3PYYHOCTi. XPECTOMATIHHUM IIPUKJIAIOM CIIyTye CEPBIC
MyMedic, y sKoro KHOIIKA BiIMOBH Bif ITiamucKku OyJsia odopMiieHa Ak capkacruute «Hi, s kpaiie creuy KpoB’1o»
[16]. Mo 1ri€l 3k pOaUHN HAJIEKUTE HACTUPJINBICTD — ITOBTOPIOBAHE HAB A3YBAHHSA OTHOTO I TOI0 CAMOTO 3aIIUTY, III0
TOCTYIIOBO /I0JIa€ CIIPOTHUB KOPUCTYBada, HAITPUKJIAL, BUIJIMBAKOUi BiKHA 6€3 MOKJIMBOCTI 0CTATOYHOI Bi/IMOBH.

AxIo mromepeHi PiBHI CTOCYBAIKUCA 00MaHYy, CIIPAMOBAHOI0 Ha CII0XKABAYA, TO HA PiBHI PUHKOBOI €KOCUCTEMU
JKePTBOI0 BBEIEHHA B OMAHY CTa€ BiKe caM pPeKJIaMOaBellb, AKUU OIJIauye MOKas3u Ta MEePEXOoau, 3STeHepoBaHi
He peaJIbHUMHU KOPUCTyBauaMu, & aBTOMATHU30BAHUMU MPorpaMaMu, hepMamMu KJIiKiB Ui miapo6IeHuMH pecyp-
camu. J1o 0CHOBHHUX TeXHIK HaJIeKaTh IMIiTaIlid KIiKiB, Tpadik 60TiB, MigMiHa JOMEHIB, HAKJIagaHHsA Or0JIOIIEeHbD,
migpoOKa imeHTr(dIKaToOPiB 3aCTOCYHKIB, YIIPOBAMKeHHA (DAJIBIITUBUX TI€PEXO/IiB, a TAKOK Pecypcu, CTBOPeHi
BUKJIIOYHO 3aJJIs TeHepyBaHHA pekjaMHux mokasiB. [lokaszoBor e cxema SlopAds, axy y 2025 poui Buxkpuiu
rommauii HUMAN Security Ta Google, B AKiit ToHA ABI COTHI MOOIJTBHUX 3aCTOCYHKIB IIPUXOBAHO BiATBOPIOBA-
JI peKJIaMy B HEBUIMMUX [JIf KOPUCTyBaya BIKHAX, CATAI0OUM B MIKOBUI I1epiof 6113bKo 2,3 MIIPI. (haJIbIINBUX
peksTaMHUX 3anuTiB Ha m00y [17]. Ha BimMiHy Bif TEeMHHUX IaTepHiB, 10 CIOTBOPIOIOTH BUOIP OKpeMoi ocobw,
peKJIaMHe ITaxpaiicTBo HijpuBae eKOHOMIUHY e(eKTUBHICTh YChOr0o PEKJIAMHOTO JIAHITIOra, BiTBOAAYMN KOIITH
BiJl CyMJTIHHUX YYaCHUKIB PUHKY Ta BUKPUBJIIOIOUN KOHKYPEHTHI YMOBH.

HaiirosimmM i HARAMHAMIYHITIIAM TATIOM OMAHJIMBUX TIPAKTHK € peKjiaMa, ITo0yqoBaHa Ha CHHTEeTUYHOMY KOH-
TeHTI, AKUI TeHepye MTydHui iHTeeKT. CyuacHi reHepaTuBHI TEXHOJIOTI] TAl0Th 3MOTY CTBOPIOBATH TTEPEKOHJTHBI
(hanbIInBi Bifeo- Ta ayqio3BepHEHHA HiIOUTO Bi iMeHI 3HAMEHUTOCTEH, JIIKaPiB YK IIOJIITHKIB, HAMAIOUH IIaxpai-
CBHKII IIPOITO3UIIil BUIMMOCTI aBTOPUTETHOI pexoMenarrii. ITokasosoro irocrpartiero € xpuiA deepfake-pexiavu 2024
POKyY, ¥ AKiii 3reHepoBauuii o6pas mimmpuemiia Litona Macka mpocyBaB (hiKTHBHI iHBECTUITIHHI Ta KPUNITOBAIOTHL
CXeMHM, YHACJIIIOK YOT0 OKpeMi OLIyKaHi oco0u BTpadaym 3HauHi cymu kowmtis [18]. Ha BimMiHy Bim monmepemHix
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PiBHIB, 1€l TUM MOETHYE 0pasy IBa BUMIpPH IIKOAM — BBEIEHHS B OMaHy CHOXKHUBAUYa uepes (PasIbIIuBY PeKo-
MEHJIAI0 Ta ITOPYIIEHHA IPaB TPETiX 0ci6 uepes HeCAHKI[IOHOBaHe BUKOPUCTAHHA IXHBOTO 00pasy I pemyTartii.

Oxpemoi yBaru B Meskax 3aIlpoIIOHOBAHOI THIIOJIOTIT ITOTpebye refiMipirarisa, cyTs AKOI IIOJIATAE ¥ 3aCTOCYBAHHL
irpoBux MexaHik (0aJtiB, piBHIB, HATOPOI, IHANKATOPIB Iporpecy) y HeirpoBux rudpoBux npoaykrax. Cama mo cobi
reiimiikaiia e HEUTPAJIBLHUM 1 YaCcTO KOPUCHUM 1HCTPYMEHTOM 3aJIy4YeHHd, TPOTe BOHA Ha0yBae OMaHIUBOTO
xXapakTepy TOMi, KOJIU irpOoBi MeXaHIK! CIPAMOBYIOTHCA He Ha JMOCATHEHHA ITiJIel KOpUCTyBaya, a Ha eKCILIya-
TaIfif0 Moro KOrHITUBHUX BUKPUBJIEHD 3a0JI KOMEPI[iiiHOl BUroau. JloIiibHiCTh BUOKPEMJIEHHA I1HOr0 ABHUIIA
B CAMOCTIHHUI 00 €KT aHaJIidy 3yMOBJIEHA TUM, 1[0 OMaHJINBa reiiMi(ikaIlia He 3BOAUTHCA 10 *KOIHOI 3 PO3TIIA-
HYTHUX BUIIle POIUH TEMHUX TTATEPHIB, a iHTerpye 03HAKM KIJIBKOX 13 HUX, a caMe eMOITifHOT0 TUCKY, (paIbIITnBOl
TEPMIHOBOCTI Ta IIPUMYCY, 1 TOMY ITOTpedye OKPEMOTro aHaIITUIHOTO MiIXO0Yy.

IIpunuIoBrM 1A OIIHIOBAHHA reiiMi(ikallii € He caMa HaABHICTD iIrPOBOI MEXaHIKH, a ii CIIPAMOBAHICTS.
Ta cama MexaHiKa 3gaTHa AK MOTUBYBATU KOPUCTYyBaua, 3a0e3Meuyoun IIpo30pPUii MOCTYII A0 H0T0 BJIACHOI METH,
TaK 1 eKCILIyaTyBaTy MOro, MiATPUMYIOUH IITYUYHY 3aJIyYEHICTh 3apagy MOHEeTH3AIlil 32 paxyHOK J00po0yTy ca-
Moro KopuctyBaua. Tox reiiMi(ikaliio JOIiJIbHO PO3TIIAAATH He AK G1HAPHY OMO3UIIII0 «<KOPUCHE — IIKIIJINBEe»,
a AK HellepepBHUU CIEKTp, Ha OJJHOMY IIO0JIIOCI SKOTO ImepedyBae eTUYHa MOTHUBAIIiA, a Ha MPOTUJIEKHOMY — Ma-
HIMYJIATUBHA eKCILTyaTallida puc. 3

CnekTp renmicikauii: Big MmoTuBauii oo ekcnnyarauii

ETuuyHa (MoTuBaLinA) MaHinynaTuBHa (ekcnnyaTauis)

O O

Bennxi, CTpiku, 3MiHHI Loot boxes /  Guilt-cTpikn,
nporpec-bap Lo AeHHi BUHaropoamn rava (gamblification) delikoi
(nposopi wini) Haropogu (variable reward) «apys3ix»

Puc. 3. Cuexrp reiimidikarrii Big eTHuHOI MOTHBALII1 0 MAHIIIYJIATUBHOI €KCILIyaTallil
Jrcepenio: ckaieHo aBTOPOM CAMOCTIHHO

PosmesxyBaTu 11 T10JT50CH [Ta€ 3MOTY TaK 3BAHUI TECT aBTOHOMIT: UM JOIIOMAarae reBHa MeXaHiKa KOPUCTYBadeBi
IOoCATaTH HOr0 BJIACHUX YCBIIOMJIEHUX ITijIeli UM, HaBOAKHU, iI CTBOPEHO IJIA TOTrO, 1100 B 00XiJ pallioHaJIbHOTO
PpillIeHHA BIUTMBATHU HA HHOTO Yepes eMolrii, 3BUuKy a6o azaprt. II{oiiHO MexaHiKa ITounHae TPUAYILyBaTH aBTOHOM-
HUl BUOGIp, refiMigikaliia Brpauae MOTUBAITINHY (DYHKITiIO i IePeTBOPIOETHCA Ha Pi3HOBU/ OMAHINBOI IIPAKTUKH.

ITinBumeny He6e3neKy OO THUILY OMAHIUBUX IIPAKTUK 3yMOBJIIOIOTE TPY B3a€MOIIOB A3aH1 unHHUKY. [lo-miep-
1re, refiMidikallis MAacKye KOMEPI[iHHY MeTY ITiJ] BUAUMICTIO IPU YU TYpOOTH IIPO KOPUCTYBAUA, UMM SHIIKYE HOT0
KPUTUYHICTB 1 TOCTa0JII0€ 3[IaTHICTD po3misHaTu MaHinyaAi. [lo-apyre, BoHa 0co6JIMBO pe3yIbTATABHA 010
BPAasJIMBUX KaTeropiil, Hacamriepes aiTell 1 MiUIITKIB, Yud 3MATHICTH 0 CAMOKOHTPOJIIO IIie He c()opMoBaHa.
ITo-Tpere, Ha BigMiHY Bif pasoBoro omMaHy, reimigikarlis i€ HAKOIIMUYBAJIBHO, ITOCTYIIOBO (DOPMYIOUH 3BUUKY
Ta KOMILYJIbCUBHY IT0BeaiHKy. CaMe II1M ITOACHIOEThCA Te, 110 IpoekT Sakony €C IIpo mudpoBy cripaBeninBicTh
(Digital Fairness Act) [19] okpeMo BHOKpPEMJIIO€ AMUKTUBHUN IU3ANH AK IIPIOPUTETHUN 00 €KT perysIioBaHHA,
nepenbdavardy NOCUJIEHUN 3aXUCT HETIOBHOJIITHIX.

3arpomoHoBaHa TUIIOJIOTiA HA0yBae aHATITUYHOL [[IHHOCTI JIMIIE 32 YMOBH CIIiBBiJHECEHHS 3 KOHKPETHUMMU,
IOKYMEHTAJIbHO MiATBEePIXKeHNMU BUMagKaMu. HalimomupeHim oMaHINBI TPAKTUKN IIPOBITHUX I{U(POBUX
wiardopm yaxe 3adiKCOBAHO TOCTITHUKAMU i PErYIATOPHUMU OPraHaMMU, 1[0 Aa€ 3MOTY BIIOPAOKYBATH IX Y BU-
TJIAQI MATPHUITL BiTIOBITHOCTI MiK BUAAMHU IIPAKTHUK 1 TIaThopMamMu, Ha AKUX X BUABJIEHO puc. 4.

Haiteupaswuiiiie moeguanaa GasbIinBol TEPMIHOBOCTI Ta IITYYHOTO AedIiIllUTy JIeMOHCTPYE MapKeTILIeiic
Temu. ¥ iioro inTepdeiici 3adikcoBaHo TaiiMepu 3BOPOTHOTO BIJIIKY, 1[0 CTBOPIOIOTH BiMUyTTA HEBIAKIATHOCTI,
TIOBIOMJIEHHS IPO BUUEPIIaHHA 3amacy 3a (pakTUIHOI JOCTYITHOCTI TOTO CAMOT'0 TOBAPY, & TAKOK irpOBY MeXaHIKy
«koJieca (OPTYHU» 3 TAPAHTOBAHUM «IIOIAPYHKOM», AKUUM PO30JIOKOBYETHCSA JIUIIE IIiC/IA KYHiBai abo B MeKax
MITYYHO 00MEKEHOT0 YacoBOro BikHA. Take HAIIapyBaHHA MEXaHIK COPAMOBAaHE HA MPUAYIIEHHA PAI[iOHAIEHOTO
pillIeHHA HAa KOPUCTH IMITYJIbCUBHOI TTOKYITKU.

Erasonuum mpukiamoM mepenikoqKauHa craja mpakTuka Amazon Prime. Jlerkomy, Maiiske aBToMaTnd-
HOMY 0(DOPMJIEHHIO MiAIINCKN TPOTUCTABIABCA HABMIUCHO YCKJIATHEHUM poliec 1i CKacyBaHHA, AKWI KOMITaHIA
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danblnBa TEPMIHOBICTb
i pediumT

CknagHe
cKacyBaHHA

MpucopoMneHHA
3a BigMOBY

MpuxoBaHi
BUTPaTH

CKpWHbKK 3
BWHaropogamMmn

MNepensubip
HanawTyBaHb

Temu Amazon Duolingo Booking Ryanair Nintendo / TikTok /
Prime .com irpn coymepexi

He 3aflokymMeHToBaHo  EEEE + 33[0KyMeHTOBaHa NpakTWka MM § perynaTopHa Ais / No3oB

Puc. 4. MaTpu1id BiAMoBiIHOCTI OMAHINBUX MPAKTUK 1 HUGPOBUX ILIATHOPM

Joicepeno: ckaseHo aBTOPOM CaMOCTIMHO

y BHYTpIIIHIX JOKyMeHTax HasuBaia «lliad». IlimcymkoM poscitimyBaHHA cTaio pekopaHe BperymaoBanHAa 3 OTH
Ha cyMy 2,5 MJIp/. JOJI. Ta CTPYKTYPHI 30008 A3AHHSA II[O]0 CHUMETPUYHOCTI IPOIleayp 0popMIIeHHS I CKACyBaHHSA
mimckn [20].

IToxazoBumu y chepi TYPUCTUUHUX OHJIANH-cepBIciB € mpakTuku Booking.com i Ryanair. Ilepmmuii TpuBammit
Yac 3aCTOCOBYBAB CUTHAJIN IITYYHOTO He(illuTy HA KIITAJT MOBIIOMJIEHDb IIPO OCTAHHII JOCTYIHUI HOMEp Un
KIJTBKIiCTB 0Ci0, AKI ITeperIaaanThb TPOIO3UITiio, 1 JIUIIe Mic/IA BTPyYaHHA €BPOIIENCHKNX PEryJIATOPIiB 30008’ A3aBCA
Bimo6paskaTy BUHATKOBO IOCTOBipHI naHi. [lpyruii BjaBasca 40 IPUXOBYBaHHA BUTPAT, JOAAIOUN CTPAXyBaHHA
Ta IIPIOPUTETHY IIOCAIKY 38 3aMOBUYBAHHAM, 1[0 3TOAOM, ITi/T THCKOM CKapT 1 PEryJIATopiB, 0yJI0 3aMiHEHO Ha aK-
TUBHUI BUOIp KOPUCTyBaya.

Oxpemoi yBaru 3aciayroBye miargopma Duolingo, 1110 istiocTpye cipy 30Hy reimigikariii. IToeqaants eMoIriitHo
3a0apBJIEHUX CTPIKIB, (PIKTUBHOTO COIIAJILHOTO THUCKY, TPOMIMKHOI BAJTIOTH TA 00MEKeHUX y Yaci 3HMIKOK Ha MifI-
OUCKY POOUTH ITeli MPUKJIAM IIIHHUM caMe CBOEI0 HEOTHO3HAUHICTIO: BiH JEMOHCTPYE, II0 He BCAKA IHTEHCHUBHA
reiiMigikaliia aBToMaTUYHO € 00MAaHOM 1 Mo ii OIliHKAa IT0Tpebye TecTy aBTOHOMII, a He IIPOCTOT0 MiAPaxXyHKY
3aCTOCOBAHUX MEXAaHIK.

CorianbHi 1aTHOPMU TAKOK 3aCTOCOBYIOTh MEXAHIKM 3aXOIJIEHHS yBaru, uepes HeCKiHUeHHY CTPIiUKY,
aBTOMAaTHUUYHE BiITBOPEHHA KOHTEHTY Ta YCYHEHHA IIPUPOTHUX TOYOK BYIIMHKY, II0 CIUPAIOTHCA HA TOU caMUi
IIPUHIWN 3MiHHUX BUHATOPO/, AKUH JIE?KUTH B OCHOBI I'PaJIBHOr0 aBTOMATa, 3aJIA MAaKCUMi3allil yacy KOpHUCTY-
Baya B 3aCTOCYHKY. J10 ITbOT0 MOMA0THCA 1 MAHIITYJIATHBHI HAJIAIIITYBAHHA KOH(IAEHITIHHOCTI 32 3aMOBUYBAHHAM,
imroctpariero Axux e capapa TikTok, omrpadoBaHOTo ipJIaHACEKUM PETYIATOPOM Ha 345 MITH. €BPO 3a HAJIAIITY-
BaHHA aKayHTIB HETIOBHOJIITHIX 32 3aMOBUYBaHHAM HA KOPUCTH my6sriaHocTi [21].

Temui maTepHU MMEPEHIILINA 3 KATEropii MOOTUHOKNAX 3JI0BXKUBAHD 10 KATEropii rajiy3eBol HOPMU, IIPO II0 CBiI-
4aTh IOCTIMHI He3aJIeXKHI JOCTIPKeHHA OCTAHHIX POKiB. 30KpeMa, IMOBeIiHKOBEe JOCIiKeHHA HeT00pOCOBICHIX
IIPAKTHUK, IpoBenene €Bporreiicbko Komiciero y 2022 poiri 3a METOIOM «TAEMHOI'0 IIOKYIIIA», BUABUIIO, 1110 97%
HAUTIOMYJIAPHININX CANTIB 1 3aCTOCYHKIB, AKUMHU KOPUCTYIOThCA croxkuBadi €C, 3acTOCOBYBaIN IOHANMEHIIIE
OIUH TeMHUH rarepH. HalmommpeHimmuMu cepe] HUX BUABUINCA TPUXOBYBAHHSA 1H(OpMAIlil Ta CLIOTBOPEHHSA
1i iepapxii, BuOip 3a 3aMOBUYBaHHAM, HAB A3JINBICTD, YCKJIa[HEeHEe CKAaCyBaHHA i IPHUMycoBa peectrpariia [22].

IMopaspiry quHaMiKy 3acBiquniia nepesipka, mposenera y 2024 porri @TH crrisibHo 3 MiMKHAPOIHUMY MEPEKaMu
ICPEN i GPEN, 1110 oxommia 642 migmnucHi cepBicu y 26 kpainax. 3a ii pesysisraramu, 75,7% cepBiciB BUKOPHCTO-
BYBaJIHU IIOHANMEHIIIe OUH TEMHU naTepH, a 66,8% — nBa i 6isbire. OxpeMuil 3pis, IPUCBAYECHUIT 3aXUCTY TIPH-
BATHOCTI, BUABUB HAABHICTH MAHIIIYJIATUBHOIO MMaTepHy Mmpudmsuo y 97% inrepgeiiciB 3a cupodu KoprcTyBaua
YXBAJIUTHU PIIIIE€HHA HA KOPUCTh IIPUBATHOCTI, OKPIiM 11010 81% cepBiciB 3aCTOCOBYBAJIN ABTOMATHYHE ITPOIOBIKEHHSA
mignvickn, a 70% He maBajiy 3MOTH BUMKHYTH HOro 0e3mocepeqHbo i1 yac o(popMIIeHHA KyImiBimi [23; 24].

3icTaBieHHA IUX JAHUX [a€ MiICTABU IJIA BAKJIUBOTO BUCHOBKY, I1I0 IIOITPH ITeBHE 3HIMKEHHS ITOKa3HUKA
B MiINMCHOMY CEeTMEHTI MOPiBHAHO 3 eJIEKTPOHHOI0 KOMEPITi€l0, MAHIMYJIATUBHUN JU3aH 3aJIUIIAETHCA PajIIile
MIPaBUJIOM, aHIK BUHATKOM. CaMe UM IOSICHIOETHCS IIePeXi PeryaATOPIB Bil PO3MIALY MOOAUHOKHUX CIIPAB
IO CHCTEMHOTO IIiIX0ly B peryJiroBaHnHi (puc. 5).
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IHomupeHicTb MaHIMyJITHBHUX NATEPHIB

GPEN 2024 (npuBaTHicTb) 97%

0% 20% 40% 60% 80% 100%

Puc. 5. ITommpeHicTs MaHIMyJIATUBHUX ATEPHIB HA ruIaT@opmax
Jocepenio: ckameHo aBTopoM Ha 0cHOBI [22-24]

Perknamue maxpaiictBo, Ha BiIMiHY BiJl TEMHUX ITaTE€PHIB, CIPAMOBAHUX HA OKPEMOTO CIIO}KMBAaYa, 3aBIAe
koA e(PeKTUBHOCTI PEeKJIaMHOT0 PUHKY 3arajoM. BogHodac 1ie HalOIbI KIJIBKICHO BUMIPIOBAHUN ITPOSAB
JOCTIPKyBaHOI ITpobJieMu, X0ua HafgBHI OIIHKY MOMITHO PiBHATHCA, IIEpeayciM depes BiIMIHHOCTI B METO/I0JIO-
rii Ta B caMOMy TPaKTyBaHHI IIOHATTA HemificHoro Tpadiky. Tak, Brparu Bij pekjiaMHoro maxpaiictea y 2025
PoIIi OIIHIOITD y mianasoHi Big 32,6 mupa. moJi. (3a pesyibpraramu anaiizy Spider Labs, 1o oxonus moHapn
IITiCTh MUTBAP/IB KJIiKiB) 10 41,4 MJIp/. moJI. 3a TIOIepeaHiM 3BITOM ITi€l 3K KOMITaHil i HaBiTh mo 50 MuIpa. moJt.
3a KOHCEPBATUBHUMHU Po3paxyHKaMu BcecBiTHBOI (hemepairii pekiaamomasiiis [25-27]. Taka aMILTiTyqa OIIiHOK €
CUMIITOMATUYHO0, OCKUJTLKY BOHA BiJIoOparkae HEMPO30PiCTh aBTOMATU30BAHOTO PEKJIAMHOTO JIAHITIOTa, Y AKOMY
TOYHE BUMIiPIOBAHHA IIaXpalicTBa 3aJINNIAETHCA TEXHIUHO CKIIQTHUM.

3a cTpyKTypor HefificHoro Tpadiky mepesBaskae iMiTarlis KIrikiB — 76,6%, 3a AK0I0 HIyTh 60TOBA aKTHUBHICTD
i Tpadik HeHTpiB 06poOKy qaHux. TpUBOKHOI TeHAeHITie 2025 POKy cTaI0 YOTUPHAALUATHKPATHE 3POCTAHHA
BUABJIEHUX PO3MIIIEHDb HA pecypcax, CTBOPEHUX BUKJIIOUHO 3a/1JIs TreHepyBaHHA MOKA3iB, a TAKOK ITIBUIEHUN
piBeHb maxpaiictsa y opmari KopoTkoro Bigeo — 12,79%, mio mpubiausHo y 2,7 pasa mepeBuIlye cepenqHiil mo-
KasHUK puc. 6 [25].

OxpeMoi yBaru 3aciiyroBye KJIIOUOBUI IapagoKc OO IITYUHOTO iIHTEJIEKTY, e aBTOMATU3AIliA 3aKyIIiBJTi
peksaMu, MOKJIMKaHA MABUAMINTH i e(DeKTUBHICT, BOMHOYAC 3HIIKYE ITP030picTh camoro mpoiiecy. o Ginmpury
YACTKY PillleHb ITPO CTABKU Ta PO3MIIIEHHSA YXBAJIOE aJITOPUTM, TO CKJIaHIIIE PEKJIaMOAaBIEBl BCTAHOBUTHU, U1

Crtpykrypa HenilicHOro Tpagiky

® [MiTaLia Knikis @ﬂ

= BOTU/UEeHTPY AaHuX

= Pecypcu gna
reHepyBaHHA NOKasis

= |Hwe(nigpobka
ineHTMdikaTopis,
danblumnBi nepexoam)

Puc. 6. Crpykrypa HepilicHoro Tpadiky 3a Tumamu
Jrcepenio: ckiameHo aBTOPOM CaMOCTIHHO HaA 0CHOBI [25]

127



ISSN (Online): 3083-7782
Ne 6(110), 2026 EnexktpoHHun HaykoBum skxypHan «“EKOHOMIYHA MAPAOUTMA»

HABUYaeThCA HOr0 KaMIIaHiA HA peajIbHOMY CIIOKHBUOMY iHTepeci, un Ha HemiiicHomy Tpadiky. Ilokasoso, 1o
3a mauumu Spider Labs, y kaMmaHisax, orrTMMi30BaHUX 34 OIIOMOT0I0 IITYYHOTO 1HTEJIEKTY, PU3UK IIaxpancTsa
3pocrae BaBiui [25].

Axmo TeMHI naTepHU MaHIMYJIIOITH BUOOPOM CIIOKMBAYa, a PeKJIaMHe IIaXpalicTBO IIPUBJIACHIOE PEKIJIAMHI
OXO/PKeTH, TO PeKJiaMa Ha OCHOBI Ain(eliKiB migpuBae caMy OCHOBY JOBIipH, a caMe 3aTHICTh BiPi3HUTH CIIPABIK-
He TOBioMJIeHHA Bif (asnbmmBoro. Came 1e po6uTs i, HMOBIpHO, HAiTHE0E3ITEUHIIIINM OMAHJIUBUM SABUIIEM
g poBoi 106w.

3a ormiakoro Surfshark, y 2026 poiri Ha 3HaMeHUTOCTeI Ta YPAMOBIIB IIpuiragaio 52% ycix Brpart Bif mirideik-
mraxpaiicrsa — 0Ju3bKo 1,13 MIIPI. [T0J1., IPUUYOMY JOMIHYIOUNM CLieHapieM 3aJTHIIAINCA (DAIBIINBI 1HBECTUIIIHL
perxomenmarrii [28]. Kommanis Deloitte mporaosye, mo yMoskIrBIIeHe IITYIHUM iHTeIeKToM Itaxpaiicrso y CIITA
carue 40 mupa. mosapie mo 2027 poky [29], a Vectra Al sadikcyBana spocTanHsa maxpaicTsa 3 BUKOPUCTAHHAM
TeHepaTUBHOTO MTy4YHOro inTeserty Ha 1210% ympomos:k 2025 poky [30].

AmnaJriz 3aJ0KyMEHTOBAHUX BUIIA/IKIB [a€ 3MOT'Y BUOKPEMUTH TPU HANIIOIINPEHIII CIieHapil TAKOTOo Iaxpaii-
crBa. [leprumii 1 HAMGITBIT 30U TKOBUI — IHBECTHUIIIIHI Ta KPUIITOBAJIIOTHI CXeMU, ITo0y10BaH1 Ha (haIbIIUBUX BiIeo
MAITPUEMITIB, Oi3HEC-JIiepPiB 1 IMOIITHKIB, 10 00IA0TH IMIBUIKE IPUMHOKEHHA KAIlITAIy. S0KpeMa, MelKaHKa
KaHajchbKol mpoBiuiii OHTapio Brparuiia 6;1u3bKo 1,7 MIIH. T0JI., TOBIPUBIINCH ITiIPOOIEHOMY Bieo 3a yU4acTio
Inona Macka B coriasnbHiit Mepesxi Facebook [31]. [Ipyruii crieHapiii — rceBOoMeIuyHi «JUBa», TOOTO HMigpo0IeHi
BiJTle03BEpHEHHS JIIKapiB i 3HAMEHUTOCTEH, 1[0 PEKJIaMYIOTh HeITiATBepI:KeHi 3aco0u Bix miabeTy, rirepreHsii
Ta IHIINX 3aXBOPIOBAHb, HEPIIKO CYIIPOBOIKYBaHI (DAJIBIIMBHUMU CEPTU(RIKATAMU PEryIATOPHUX opradis. Tperiit
TI0B SI3aHUU 13 BUKOPUCTAHHAM 06pasiB 3HAMEHUTOCTEN y MIaXPaANCHKIN peKIami.

Kapruny nosepiye mincuioBajiibHa posis camux miardopm. 3a ganumu OTK y 2021-2023 pokax BTparu
BiJl IaxpaiCbKUX CXeM, M0 ITOUNHAJINCA B COIIaJIbHUX Mepekax, cAruyu 2,7 mupm. moa. CIIIA, mepesuius-
U BTPaTH 3a OyIb-AKUM IHIIUM KAHAJIOM IMEPBUHHOTO KOHTAKTy 3 moreprijimMmu. [Ipu 11b0My po3CTiiyBaHHA
CBITUATh, 10 TAKa peKJIaMa HEepiJKo J0Jiae aBTOMATHUYHY MOMEPAIio I ITOBTOPHO 3'ABJIAECTHCA HABITDH ITiCJIA
0JIOKYBaHHSA, 1[0 IOATKOBO YCKJIAMHIOE IPOTUIIIO0 IThoMy ABHUILY [32].

PosrnsiHyTi BrIle MaciTadu i TUTIOIOTiA OMAHIUBUX IIPAKTUK 3aKOHOMIPHO CTABJIATH MUTAHHSA PO CIIPOMOIK-
HICTb HAABHUX PEryJIATOPHUX MexaHiamiB iM mporumiaTu. [Topisuanua mnigxomis €C, CIITA ta Ykpainu BUABIISAE
CIIUTHHY JIS HUX METY, AKa II0JIATAE Y 3aXUCTI aBTOHOMIl CIIOXKUBYOT0 BUOOPY, AKOT KOJKHA 3 IOPUCIUKIIII ITparte
IOCATTH BJIACHUM IILIIAXOM 1 3 HEOQHAKOBOIO IIIBUIKICTIO, BIIIIOBIIHO I0 0COOJIMBOCTEH CBOEI ITPABOBOI TPAIMUITIT
Ta IHCTUTYLIHHOI apXiTEeKTYPH.

IIpasoBa 6aza €C y 1iii chepi Hapasi Mae 6araTonIapoBUil XapaKkTep, OCKIIBKYA OMAHJINBI TA MAHIITYJIATUBHI
MIPAKTUKU PETYIITHCA OHOYACHO KiJIbKOMa akTaMu. J{MpeKTruBa mpo HeI00pOCOBICHI KOMEPITiiHI TpaKTUKA
(2005/29/€C) BcTaHOBIIOE 3arajbHY 3a00pOHY TAKUX MPAKTUK Yy BiTHOCHHAX 13 CIIOKMBAYaMM Ha OCHOBI 1HIU-
BiyaJIbHOTO aHaIi3y KoxkHOro Bunanky [33]; crarta 25 PermamenTy mpo 1udposi mocayru (2022/2065) mpamo
3a00pOoHAE TEMHI ITaTepHU B iHTepdeiicax oHnaiH-maaTdopm [34]; crarta 7 3arajbHOr0 perjiaMeHTy IIpo 3aXUCT
IaHUX YHEMOKJIMBIIIOE MAHIIIYJIATUBHE OTPUMAHHA 3rou Ha 00po0OKy mepcoHAIbHUX maHuXx [35]; a oHOBIIEHA
JupekTuBa Ipo IpaBa CIOKUBAYIB 3aIIPOBA/KYE 3a00POHY TEMHUX MMATEPHIB 1 MEXaHi3M BiIKJIMKAHHA 3TN
y cepi aucTaHITINHNX (PiHAHCOBUX TTOCIYT [36].

Taka MHOKMHHICTb PEeryJIATOPHUX IHCTPYMEHTIB CTBOPIOE PHUBUK I1apaJieJIbHOT0 IIPABO3aCTOCYBAHHA U
TEePMIiHOJIOTIYHOI HEY3TOyKEHOCT1, a/i7Ke Pi3Hi aKTU ONepPYIOTh BIIMIHHUMHU ITOHATTAMU BiJl «IIPUMYCY» Ta «BBe-
JIeHHA B OMaHYy» 10 «MaHIIYJIIOBAHHA» Ta «CYyTTE€BOI'0 CIIOTBOPEHHA» MOBEIIHKHU CIIOKUBava. BiqmoBigmao Ha 1110
(parmenrarriro Mmae cratu 3akoH mpo udpoBy crpasemiauBicTs (Digital Fairness Act) — sarmianoBana ropu-
30HTaJIbHA iHiIiaTuBa €Bpomeiicbkol KoMmicii, cipsAMoBaHA IPOTH TEMHUX IIaTEPHIB, OMAHJIMBOI0 MAPKETUHTY
3a y4acTIo JIifiepiB IyMOK, aqUKTUBHOTO MU3ANHY Ta HeCIIpaBedInBol ITepcoHasisallii, 3 0COOGJIUBUM 3aXNCTOM
HETIOBHOJIITHIX.

Ha Bigminy Big €C, CIITA He MaioTh €IUHOTO CITEIiaIbHOT0 3aKOHY PO TeMHI ITaTepHU i CIUPaThCA HATO-
MicTh Ha maparpad 5 3akony mpo PemepasibHy TOProBy KOMIcCito, 1110 3a60poHAE HeCIIpaBemInBi a60 OMaHINBI
Iii Ta TIPAaKTUKU, TOTIOBHEHWUIT rajiyseBumMu mnpasusiamu [37]. PeryssaropHy cTpaTerito TyT BU3HAUYae He HOBE
3aKOHOMABCTBO, 4 aKTUBHE mmpaBosdacrocyBaHHA. ¥ 2022 pori Kowmicis onpraromamia gornosias «BucsiTimoroun
TeMHi rTaTepHU» [38], miciia yoro mepeiia 10 cepii MOKa30BUX CTATHEHB, 30KpeMa o0 Amazon Prime.

BperymnioBanusa @TK nporu Amazon (Bepecers 2025 poky) Ha 2,5 MJIp/. [40JI. CTAJI0 HANOIIBIINM y iCTOPIT
y cmpaBax mpo TeMHi matepau. CTPpyKTYpHO BOHA CKJIamaeTheA 3 1 MIIP/. I0J1. IUBLIBLHOrO IrTpady ta 1,5 miips.
ITOJT KOMITEHCAITiN croKuBadaM. A TIpaBo Ha BiAIKOAyBaHHA (mpubausHo 1Mo 51 moapy) HOTEHIIHHO MaoTh
0113bK0 35 MITH. KopucTyBauis [39].

Oco6sBO1 yBaru 3acjiyroBye eKOHOMIUHUH KOHTEKCT IhOT0 CTATHEeHHA. [lompu pekopaHUil po3Mip, cyma
BUABJIAETHCA €KBIBAJIEHTHO MTPUOIM3HO TPUALATHA TPhOM MOOUHAM MPOAKIiB Amazon, 1o MOPYyIIye TPUH-
IIUII0BEe TTUTAHHA IIPO JOCTATHICTH CYTO IPOIIOBUX CAHKIIIN AK CTPUMYBAIbHOr0 ynHHUKA. CamMe TOMY TIOps
i3 pimancoumu Bumiatamu @THK sacrocyBasa i cTpyKTypHi 3000B’3aHHSA ITOBEIIHKOBOI0 XapakTepy, a caMme
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BUMOTY IIPO YiTKY KHOIIKY BiIMOBH, IIP030p€e POSKPUTTSA YMOB ITAMMCKY Ta CIIPOIIEHY MPOIleypy ii CKacyBaHHs,
SIKI B IEPCIIEKTUBI 3[IaTHI BIUTMHYTH Ha IIPAKTUKY KOMIAHII CyTTEBiIle, HisK caM mrrpad.

B Vkpaini omaHInBa pekjiaMa peryleThcA MePeBakHO Ha MEPEeTUHI IBOX HOPMATHUBHO-IPABOBUX AKTIB:
3axkony «IIpo peramy», mo y crartax 9-10 3a6opoHsae Hemo0poCcoBicHY Ta mpuxoBany pexiamy [40], i 3akouy
«IIpo 3axucT Bijg HEMOOPOCOBICHOT KOHKYPEHIIii», cTaTTsa 15—1 AKOro CTOCYeThCsA MOITUPEeHHA iH(opMaIlii, 1[0 BBO-
ouTh B oMaHy [41]. KirouoBuM opranoM mpaBo3acTocyBaHHA € AHTUMOHOIOJIBHUM KOMITET YKpPAiHU, & CAHKIlIA
3a HaBeJIeHHA HeIIPaBAUBUX JTaHUX Y PEKJIaMi MOKe CATATH ITATHU BiJICOTKIB TOX0Y KOMIIAHII 3a ITOIEepeaHii pik.

IIpaxTura AMKY ocraHHIX POKIiB 3acBiquye MOCUIEHH PEryJIATOPHOrO THCKY, 0COOJIMBO B CEIMEHTI TieTHU4-
HUX M00aBOK 1 JIIKAPCHKUX 3ac00iB, JIe HAUIIOITUPEHIIITNM IIOPYIIIeHHAM € IPUITNCYBAHHA TOBapaM HEiCHYIUNX
JikyBaspHuX Biaactusocreil. Cynoa mpakruka 2025—2026 pokis memasti yacTille MiATPUMYE MO3UIII0 PeryJisd-
TOpa, BUSHAIOUU Pe3yJIbTaTH ONUTYBAHb CIIOKUBAYIB HAJIEIKHUM JJ0Ka30M BBeZleHHA B omaHy. ko y 2020 porri
cyKymHi mTpadu y chepi Hemo6pocoBicHOT KOHKypeHITil cranopuiu 218,8 murH. rpu [42], To y 2025 porri Juiire
3a HanpamoM gieruunux nqooaBoxk AMKY naxnas 81,9 mutH. rpH y Meskax 16 pinieHb, BUSHAUUBINY el PUHOK
npioputeTHuM i Ha 2026 pik [43]. BogHouac Ykpaina mepebyBae y mporieci ajanTaiiii HaioHaJIbHOT0 3aKOHO-
JaBcTBa 10 mpaBoBoi 6a3u €C, 110 mepeadavae MOCTYIIOBe HAOIMKEHHSA 0 OT0 CTaHIAPTIB.

BuCHOBKM i mepcrneKTHBH MOJAJBLIINX A0CTiIKeHb. [licyMoByOUH, OMaHJIUBI MPAKTUKU Y TU(PPOBOMY ce-
PEIOBUILI € He CYKYITHICTIO TIOOUHOKUX 3JI0BKMBAHB, a CTPYKTYPHOIO XapaKTEPUCTUKOI0 CYUYaCHUX HU(MPOBUX
PUHEKIB, 1110 TOTPeOye CUCTEMHOT0, & He eIMi30qUIHOr0 ITiIXO0IY 10 11 0CMUC/IeHHA. SalpolIoHoBaHa baraTopiBHeBa
THUIIOJIOTiA, KA OXOILII0E PiBHI MMOBiMOMIIEHHA, iHTepdeiicy, pPUHKOBOI €KOCUCTEMHU Ta CHHTETUUYHOr0 KOHTEHTY,
pasoM i3 BUOKpeMJIeHHAM OMaHJIMBOI refiMidikarlii AK caMocTiiiHoro heHOMeHY, 1ae 3MOTY BIIOPAIKYBATH
PiBHOMAHITTA TAKUX MPAKTUK Y €OUHY aHAJITUUYHY cucTeMy. IlopiBHANBLHUIT aHAJII3 3aCBIIUUB KOHBEPTeHITII0
PeryJIATOPHUX HiXOAIB TPHOX IOPUCIUKITIN HABKOJIO CITIJILHOT METU — 3aXUCTy aBTOHOMII CIIOKMBYOTO BUOODY,
a TaKoxK Tepexif Bif] [eKIapaTUBHUX 3aCTePeKeHb /10 IieBUX (PiHAHCOBUX 1 CTPYKTYPHUX CAHKITIH, 1110 MAIOTh
IOTIOBHIOBATH O[IHE OJHOTO 3a/1JIsI JOCATHEHHSA CTPUMYBAJIBHOTO e(heKTy.

¥ moganbmInx HAYKOBUX JOCIIFKEHHAX ITPOIIOHYETHCA 30CEPEIUTH YBAry HA BUBUEHHI CTIMKOCTI aBTOHOMHUX
CHICTEM IITYYHOT'O IHTEJIEKTY 10 BIUIUBY TEMHUX IaTePHIB, KLJIbKICHOMY OITIHIOBAHHI HEIIPAMUX BUTPAT CyMJIIHHUX
YYaCHUKIB PUHKY Ha IPOTU/III0 OMaHJIMBUM ITPAKTUKAM, a TAKOK Ha FapMOHIi3allil YKpaiHCHKOT0 3aKOHOIaBCTBA
3 mpaBom €C y yacTuHI peryJroBaHHS TEMHUX IaTepHIB 1 oMaHaIuBoi reimidikarrii. Ile HamacTs 3MOTy BIOCKO-
HAJIUTU HOPMATUBHO-IIPABOBE 3a0€3eUeHHA Ta IPaB03aCTOCOBHY MPAKTUKY Y c(hepi 3aXUCTy HIPAB CIOKUBAUIB

y IU(PPOBOMY CEPEIOBUIITI.

JJOJATKOBA IHOOPMAI[IA
DOIHAHCYBAHHS: AsTopu He oTpuMyBaau (DiHAHCYBAHHA [JIS IIHOTO TOCIiKeHHA.
3AABA ITPO JOCTYIIHICTB JAHMX: He 3acT0COBYETHCA.
KOH®JIIKT IHTEPECIB: ABTopu 3asBIAI0TD IIPO BiCYTHICTb KOHPJIIKTY iHTEepecis.

Jliteparypa

1. Gupta A. Deceptive advertising, regulation and naive consumers. International Journal of Industrial Organization.
2023. Vol. 91. Article 102992. DOI: https://doi.org/10.1016/j.ijindorg.2023.102992

2. Baumeister J., Park J.-Y., Cunningham A., Von Itzstein S., Gwilt 1., Davis A., Walsh J. Patterns in the Dark: Decep-
tive Practices in Online Interactions. Landscape Assessment: Dark Patterns. A Report to the Data Standards Chair. Ade-
laide: University of South Australia, 2024. 92 p. URL: https://dsb.gov.au/sites/dsb.gov.au/files/2024—11/report-patterns-in-
the-dark.pdf (mara sBepuennsa: 12.04.2026).

3. Anselmo G., Mannaioli G., Sardo A. Ensuring Fairness in the Digital Marketplace: A Communicative and Cognitive
Analysis of Deceitful Influencer Marketing within Regulatory Frameworks and Benchmarks. International Journal for the
Semiotics of Law. 2026. Vol. 39, No. 1. P. 189-224. DOI: https://doi.org/10.1007/s11196-025-10290-z

4. Benaouda S., Saber R. Legal Protection Mechanisms for Electronic Consumers from Misleading Advertising. Law
and World. 2025. Vol. 11, No. 36. P. 151-164. DOI: https://doi.org/10.36475/11.4.8

5. Sanetra-Polgrabi S., Tetlak Z. Consumer Protection in Advertising of the Future in the Context of Economic Insta-
bility. Futurity Economics&Law. 2022. Vol. 2, No. 3. P. 25-45. DOI: https://doi.org/10.57125/FEL.2022.09.25.02

6. Bothma M., Van Staden B. The influence of perceived deceptive advertising on consumer behaviour in the online
fashion environment: A stimulus-organism-response perspective. South African Journal of Economic and Management
Sciences. 2025. Vol. 28, No. 1. Article a6398. DOI: https://doi.org/10.4102/sajems.v28i1.6398

7. Digital Advertising Market Size, Share & Trends Analysis Report, 2026-2033. Grand View Research. 2026. URL:
https://www.grandviewresearch.com/industry-analysis/digital-advertising-market-report (mara ssepuennsa: 14.04.2026).

129



ISSN (Online): 3083-7782
Ne 6(110), 2026 EnexktpoHHun HaykoBum skxypHan «“EKOHOMIYHA MAPAOUTMA»

8. Digital Advertising — Worldwide. Statista Market Forecast. 2025. URL: https://www.statista.com/outlook/dmo/
digital-advertising/worldwide (mara sBepuennsa: 14.04.2026).

9. Digital Advertising Statistics 2026: 180+ Data Points. DigitalApplied. 2026. URL: https://www.digitalapplied.com/
blog/digital-advertising-statistics-2026-data-points (mara ssepuenns: 16.04.2026).

10. Digital Advertising Statistics 2026: 92+ Stats & Insights. Marketing LTB. 2026. URL: https://marketingltb.com/
blog/statistics/digital-advertising-statistics/ (mara sBepuennsa: 16.04.2026).

11. WFA warns that ad fraud will hit $50bn a year by 2025. The Drum. 2016. URL: https://www.thedrum.com/
news/2016/06/06/wfa-warns-ad-fraud-will-hit-50bn-year-2025 (mara spepuenns: 14.04.2026).

12. Dark commercial patterns. OECD Digital Economy Papers. 2022. No. 336. DOI: https://doi.org/10.1787/44f5e¢846-en

13. Bringing Dark Patterns to Light: An FTC Workshop. 2021. URL: https://www.ftc.gov/news-events/events/2021/04/
bringing-dark-patterns-light-ftc-workshop

14. Gray C.M., Santos C., Bielova N., Mildner T. An Ontology of Dark Patterns Knowledge: Foundations, Definitions,
and a Pathway for Shared Knowledge-Building. Proceedings of the CHI Conference on Human Factors in Computing Sys-
tems. 2024. DOI: https://doi.org/10.1145/3613904.3642436

15. Commerce platforms take corrective action after CCPA intervention against dark patterns. Press Information Bu-
reau. 2024. URL: https://www.pib.gov.in/PressReleseDetailm.aspx? PRID=2086980 (nara sBepuenus: 13.04.2026).

16. Testimonium Ltd. Confirmshaming. Deceptive Design. URL: https://deceptive.design/types/confirmshaming (mara
3BepHenHA: 12.04.2026).

17. Abel L., Kaye L., Marques J., Parthasarathy V., Santos J., Sell A. Satori Threat Intelligence Alert: SlopAds Cov-
ers Fraud with Layers of Obfuscation. HUMAN Security. 2025. URL: https://www.humansecurity.com/learn/blog/satori-
threat-intelligence-alert-slopads-covers-fraud-with-layers-of-obfuscation/ (nara ssepuennsa: 12.04.2026).

18. Elon Musk Deepfake Crypto Scam on YouTube. OECD AI Incidents Monitor. 2024. URL: https://oecd.ai/en/
incidents/2024-06-23-c4e2 (nara 3Bepuenus: 12.04.2026).

19. Commission launches open consultation on the forthcoming Digital Fairness Act. European Commission. 2025.
URL: https://digital-strategy.ec.europa.eu/en/consultations/commission-launches-open-consultation-forthcoming-digital-
fairness-act (mara spepuenns: 14.04.2026).

20. FTC Secures Historic $2.5 Billion Settlement Against Amazon. Federal Trade Commission. 2025. URL:
https://www.ftc.gov/news-events/news/press-releases/2025/09/ftc-secures-historic-25-billion-settlement-against-amazon
(mara 3BepuenHa: 12.04.2026).

21. DPC announces €345 million fine of TikTok. Data Protection Commission. 2023. URL: https://www.dataprotection.
ie/en/news-media/press-releases/DPC-announces-345-million-euro-fine-of-TikTok (mara sBepuenns: 12.04.2026).

22. Directorate-General for Justice and Consumers. Behavioural study on unfair commercial practices in the digital
environment: Dark patterns and manipulative personalisation: Final report. European Commission. URL: https://tinyurl.
com/5xvubyrc (mara sBepHenna: 14.04.2026).

23. FTC, ICPEN, GPEN Announce Results of Review of Use of Dark Patterns Affecting Subscription Services, Privacy.
Federal Trade Commission. 2024. URL: https://tinyurl.com/45dah9fs (mara ssepuenns: 14.04.2026).

24. International Consumer Protection and Enforcement Network. Dark Patterns in Subscription Services Sweep:
Public Report. 2024. URL: https://www.icpen.org/sites/default/files/2024—07/Public%20Report%20ICPEN%20Dark %20
Patterns%20Sweep.pdf (nara ssepuenns: 14.04.2026).

25.2026 Ad Fraud White Paper Report. Spider Labs Inc. 2026. URL: https://spideraf.com/2026-annual-ad-fraud-white-
paper (mara sBepuenus: 12.04.2026).

26. Spider Labs Releases 2025 Ad Fraud Report: Estimated Global Losses Surpass $37.7 Billion. Spider Labs Inc. 2025.
URL: https://spideraf.com/press-releases/spider-labs-releases-2025-ad-fraud-report-estimated-global-losses-surpass-37-
7-billion (mara sBepuenus: 12.04.2026).

27. The Hunt for Digital Decimals: Ad Fraud. World Federation of Advertisers. 2016. URL: https://wfanet.org/knowl-
edge/item/2016/06/06/The-Hunt-for-Digital-Decimals-Ad-Fraud (nara ssepuenns: 12.04.2026).

28. Deepfake scams: celebrities and government officials account for 52% of losses. Surfshark. 2026. URL: https://surf-
shark.com/research/deepfake-scams (nara ssepuenns: 12.04.2026).

29. Al-enabled fraud: The next wave of financial crime. Deloitte Center for Financial Services. 2024. URL: https://www2.
deloitte.com/us/en/insights/industry/financial-services/ai-enabled-financial-fraud.html (zara sseprennsa: 16.04.2026).

30. The State of Al Cybersecurity Report 2025. Vecira Al. 2025. URL: https://www.vectra.ai/reports/state-of-ai-cyber-
security-2025 (nara sBepuenusa: 16.04.2026).

31. Ontarian loses $1.7M in a crypto scam that used an Al-generated deepfake of Elon Musk. Yahoo Finance Can-
ada. 2026. URL: https:/ca.finance.yahoo.com/news/ontarian-loses-1-7m-crypto-130800904.html (mara sBepHeHHs:
18.04.2026).

32. FTC Data Shows Consumers Report Losing $2.7 Billion to Social Media Scams Since 2021. Federal Trade Commission.
2023. URL: https://www.ftc.gov/news-events/news/press-releases/2023/10/ftc-data-shows-consumers-report-losing-27-billion-
social-media-scams-2021 (gara ssepuenssa: 12.04.2026).

130



ISSN (Online): 3083-7782
Electronic scientific journal "ECONOMIC PARADIGM" Ne 6(110), 2026

33. Directive 2005/29/EC of the European Parliament and of the Council of 11 May 2005 concerning unfair busi-
ness-to-consumer commercial practices in the internal market (Unfair Commercial Practices Directive). European Par-
liament and the Council of the European Union. URL: https:/eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX-
:32005L0029 (mara sBepuenns: 14.04.2026).

34. Regulation (EU) 2022/2065 of the European Parliament and of the Council of 19 October 2022 on a Single Market
for Digital Services and amending Directive 2000/31/EC (Digital Services Act). European Parliament and the Council of
the European Union. URL: https://eur-lex.europa.eu/eli/reg/2022/2065/0j/en (nara sBepuenusa: 12.04.2026).

35. Regulation (EU) 2016/679 of the European Parliament and of the Council of 27 April 2016 on the protection of
natural persons with regard to the processing of personal data and on the free movement of such data (General Data Pro-
tection. European Parliament and the Council of the European Union. URL: https://eur-lex.europa.eu/eli/reg/2016/679/0j
(mara 3BepHenHA: 16.04.2026).

36. Directive (EU) 2023/2673 of the European Parliament and of the Council of 22 November 2023 amending Di-
rective 2011/83/EU as regards financial services contracts concluded at a distance and repealing Directive 2002/65/EC.
European Parliament and the Council of the European Union. URL: https://eur-lex.europa.eu/eli/dir/2023/2673/0j/en (nara
3BepHeHHA: 16.04.2026).

37. Federal Trade Commission Act. 15 U.S.C. § § 41-58. United States Congress. URL: https://uscode.house.gov/view.
xhtml?path=/prelim@title15/chapter2&edition=prelim (gara sBepuenus: 12.04.2026).

38. Bringing Dark Patterns to Light. Federal Trade Commission. 2022. URL: https://www.ftc.gov/reports/bringing-
dark-patterns-light (mara sBepuennsa: 16.04.2026).

39. Federal Trade Commission v. Amazon.com, Inc. Settlement. 2025. URL: https://www.subscriptionmembershipset-
tlement.com (mara sBepuenns: 17.04.2026).

40. TIpo persamy : 3akon Ykpaiuu Big 03.07.1996 Ne 270/96-BP. Bepxosra Pada Yxpainu. URL: https://zakon.rada.gov.
ua/laws/show/270/96-%D0%B2%D1%80 (nara sBepuents: 14.04.2026).

41. ITpo saxucT Bijg HeHOOPOCOBICHOI KOHKYpPEHIIii : 3akoH YKpainu Big 07.06.1996 Ne 236/96-BP. Bepxosna Pada Yxpai-
nu. URL: https://zakon.rada.gov.ua/laws/show/236/96-%D0%B2%D1%80 (nara sBepuenns: 14.04.2026).

42. 3BiT AHTEMOHOIIOJIBLHOTO KoMiTeTy Ykpainu 3a 2020 pik. Aumumorononvruti komimem Yrpainu. 2021. URL: https://amcu.
gov.ua/static-objects/amcu/uploads/public/605/4a0/e26/6054a0e268fc0702551413.pdf (mara ssepHenns: 13.04.2026).

43. AMKY cxBayuB 3BiT IIp0 BUKOHAHHSA 3aXO0JiB B paMKax peaJisaliii mpiopureriB 3a 2025 pik. ARMUMOHONOIbHULL
romimem Yxpainu. 2026. URL: https:/amcu.gov.ua/news/amku-skhvalyv-zvit-pro-vykonannia-zakhodiv-v-ramkakh-
realizatsii-priorytetiv-za-2025-rik (mara sBepuenns: 13.04.2026).

References

1. Gupta, A. (2023). Deceptive advertising, regulation and naive consumers. International Journal of Industrial Orga-
nization, 91, Article 102992. https://doi.org/10.1016/j.ijindorg.2023.102992

2. Baumeister, J., Park, J.-Y., Cunningham, A., Von Itzstein, S., Gwilt, 1., Davis, A., & Walsh, J. (2024). Patterns
in the dark: Deceptive practices in online interactions. Landscape assessment: Dark patterns (Report to the Data Stan-
dards Chair). University of South Australia. https://dsb.gov.au/sites/dsb.gov.au/files/2024-11/report-patterns-in-the-
dark.pdf

3. Anselmo, G., Mannaioli, G., & Sardo, A. (2026). Ensuring fairness in the digital marketplace: A communicative and
cognitive analysis of deceitful influencer marketing within regulatory frameworks and benchmarks. International Journal
for the Semiotics of Law, 39(1), 189—224. https://doi.org/10.1007/s11196-025-10290-z

4. Benaouda, S., & Saber, R. (2025). Legal protection mechanisms for electronic consumers from misleading advertis-
ing. Law and World, 11(36), 151-164. https://doi.org/10.36475/11.4.8

5. Sanetra-Polgrabi, S., & Tetlak, Z. (2022). Consumer protection in advertising of the future in the context of economic
instability. Futurity Economics & Law, 2(3), 25—45. https://doi.org/10.57125/FEL.2022.09.25.02

6. Bothma, M., & Van Staden, B. (2025). The influence of perceived deceptive advertising on consumer behaviour in the
online fashion environment: A stimulus-organism-response perspective. South African Journal of Economic and Manage-
ment Sciences, 28(1), Article a6398. https://doi.org/10.4102/sajems.v28i1.6398

7. Grand View Research. (2026). Digital advertising market size, share & trends analysis report, 2026-2033. https://www.
grandviewresearch.com/industry-analysis/digital-advertising-market-report

8. Statista. (2025). Digital advertising — Worldwide. Statista Market Forecast. https://www.statista.com/outlook/dmo/
digital-advertising/worldwide

9. DigitalApplied. (2026). Digital advertising statistics 2026: 180+ data points. https://www.digitalapplied.com/blog/
digital-advertising-statistics-2026-data-points

10. Marketing LTB. (2026). Digital advertising statistics 2026: 92+ stats & insights. https://marketingltb.com/blog/
statistics/digital-advertising-statistics/

11. The Drum. (2016, June 6). WEA warns that ad fraud will hit $50bn a year by 2025. https://www.thedrum.com/
news/2016/06/06/wfa-warns-ad-fraud-will-hit-50bn-year-2025



ISSN (Online): 3083-7782
Ne 6(110), 2026 EnexktpoHHun HaykoBum skxypHan «“EKOHOMIYHA MAPAOUTMA»

12. Organisation for Economic Co-operation and Development. (2022). Dark commercial patterns (OECD Digital Econ-
omy Papers No. 336). https://doi.org/10.1787/44f5e846-en

13. Federal Trade Commission. (2021). Bringing dark patterns to light: An FTC workshop. https://www.ftc.gov/news-
events/events/2021/04/bringing-dark-patterns-light-ftc-workshop

14. Gray, C. M., Santos, C., Bielova, N., & Mildner, T. (2024). An ontology of dark patterns knowledge: Foundations,
definitions, and a pathway for shared knowledge-building. In Proceedings of the CHI Conference on Human Factors in
Computing Systems. https://doi.org/10.1145/3613904.3642436

15. Press Information Bureau. (2024). Commerce platforms take corrective action after CCPA intervention against dark
patterns. https://www.pib.gov.in/PressReleseDetailm.aspx? PRID=2086980

16. Testimonium Ltd. (n.d.). Confirmshaming. Deceptive Design. https://deceptive.design/types/confirmshaming

17. Abel, L., Kaye, L., Marques, J., Parthasarathy, V., Santos, J., & Sell, A. (2025). Satori threat intelligence alert:
SlopAds covers fraud with layers of obfuscation. HUMAN Security. https://www.humansecurity.com/learn/blog/satori-
threat-intelligence-alert-slopads-covers-fraud-with-layers-of-obfuscation/

18. Organisation for Economic Co-operation and Development. (2024). Elon Musk deepfake crypto scam on YouTube.
OECD AI Incidents Monitor. https://oecd.ai/en/incidents/2024-06-23-c4e2

19. European Commission. (2025). Commission launches open consultation on the forthcoming Digital Fairness Act.
https://digital-strategy.ec.europa.eu/en/consultations/commission-launches-open-consultation-forthcoming-digital-
fairness-act

20. Federal Trade Commission. (2025). FT'C secures historic $2.5 billion settlement against Amazon. https://www.ftc.
gov/news-events/news/press-releases/2025/09/ftc-secures-historic-25-billion-settlement-against-amazon

21. Data Protection Commission. (2023). DPC announces €345 million fine of TikTok. https://www.dataprotection.ie/en/
news-media/press-releases/DPC-announces-345-million-euro-fine-of-TikTok

22. Directorate-General for Justice and Consumers. (n.d.). Behavioural study on unfair commercial practices in the
digital environment: Dark patterns and manipulative personalisation: Final report. European Commission. https://tinyurl.
com/5xvubyrc

23. Federal Trade Commission. (2024). FTC, ICPEN, GPEN announce results of review of use of dark patterns affecting
subscription services, privacy. https://tinyurl.com/45dah9fs

24. International Consumer Protection and Enforcement Network. (2024). Dark patterns in subscription services sweep: Pub-
lic report. https://www.icpen.org/sites/default/files/2024—07/Public%20Report%20ICPEN%20Dark %20Patterns%20Sweep.pdf

25. Spider Labs Inc. (2026). 2026 ad fraud white paper report. https://spideraf.com/2026-annual-ad-fraud-white-paper

26. Spider Labs Inc. (2025). Spider Labs releases 2025 ad fraud report: Estimated global losses surpass $37.7 billion.
https://spideraf.com/press-releases/spider-labs-releases-2025-ad-fraud-report-estimated-global-losses-surpass-37-7-billion

27. World Federation of Advertisers. (2016). The hunt for digital decimals: Ad fraud. https://wfanet.org/knowledge/
item/2016/06/06/The-Hunt-for-Digital-Decimals-Ad-Fraud

28. Surfshark. (2026). Deepfake scams: Celebrities and government officials account for 52% of losses. https://surfshark.
com/research/deepfake-scams

29. Deloitte Center for Financial Services. (2024). Al-enabled fraud: The next wave of financial crime. https://www2.
deloitte.com/us/en/insights/industry/financial-services/ai-enabled-financial-fraud.html

30. Vectra Al. (2025). The state of Al cybersecurity report 2025. https://www.vectra.ai/reports/state-of-ai-cybersecuri-
ty-2025

31. Yahoo Finance Canada. (2026). Ontarian loses $1.7M in a crypto scam that used an Al-generated deepfake of Elon
Musk. https://ca.finance.yahoo.com/news/ontarian-loses-1-7m-crypto-130800904.html

32. Federal Trade Commission. (2023). FTC data shows consumers report losing $2.7 billion to social media scams since
2021. https://www.ftc.gov/news-events/news/press-releases/2023/10/ftc-data-shows-consumers-report-losing-27-billion-
social-media-scams-2021

33. European Parliament and the Council of the European Union. (2005). Directive 2005 /29 /EC of the European Parlia-
ment and of the Council of 11 May 2005 concerning unfair business-to-consumer commercial practices in the internal mar-
ket (Unfair Commercial Practices Directive). https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX:32005L.0029

34. European Parliament and the Council of the European Union. (2022). Regulation (EU) 2022 /2065 of the European
Parliament and of the Council of 19 October 2022 on a Single Market for Digital Services and amending Directive 2000/31 /
EC (Digital Services Act). https://eur-lex.europa.eu/eli/reg/2022/2065/0j/en

35. European Parliament and the Council of the European Union. (2016). Regulation (EU) 2016 /679 of the Europe-
an Parliament and of the Council of 27 April 2016 on the protection of natural persons with regard to the processing of
personal data and on the free movement of such data (General Data Protection Regulation). https://eur-lex.europa.eu/eli/
reg/2016/679/0j

36. European Parliament and the Council of the European Union. (2023). Directive (EU) 2023 /2673 of the European
Parliament and of the Council of 22 November 2023 amending Directive 2011/83/EU as regards financial services con-
tracts concluded at a distance and repealing Directive 2002 /65 /| EC. https://eur-lex.europa.eu/eli/dir/2023/2673/0j/en

132



ISSN (Online): 3083-7782
Electronic scientific journal "ECONOMIC PARADIGM" Ne 6(110), 2026

37. United States Congress. (n.d.). Federal Trade Commission Act (15 U.S.C. § § 41-58). https://uscode.house.gov/view.
xhtml?path=/prelim@title15/chapter2&edition=prelim

38. Federal Trade Commission. (2022). Bringing dark paiterns to light. https://www.ftc.gov/reports/bringing-dark-
patterns-light

39. Federal Trade Commission v. Amazon.com, Inc. (2025). Settlement. https://www.subscriptionmembershipsettle-
ment.com

40. Verkhovna Rada Ukrainy. (1996, July 3). Pro reklamu: Zakon Ukrainy vid 3 lypnia 1996 roku Ne 270/96-VR [On Ad-
vertising: Law of Ukraine No. 270/96-VR of July 3, 1996]. https://zakon.rada.gov.ua/laws/show/270/96-%D0%B2%D1%80
[in Ukrainian].

41. Verkhovna Rada Ukrainy. (1996, June 7). Pro zakhyst vid nedobrosovisnoi konkurentsii: Zakon Ukrainy vid 7
chervnia 1996 roku Ne 236/96-VR [On Protection Against Unfair Competition: Law of Ukraine No. 236/96-VR of June 7,
1996]. https://zakon.rada.gov.ua/laws/show/236/96-%D0%B2%D1%80 [in Ukrainian].

42. Antymonopolnyi komitet Ukrainy. (2021). Zvit Antymonopolnoho komitetu Ukrainy za 2020 rik [Annual Report
of the Antimonopoly Committee of Ukraine for 2020]. https://amcu.gov.ua/static-objects/amcu/uploads/public/605/4a0/
€26/6054a0e268fc0702551413.pdf [in Ukrainian].

43. Antymonopolnyi komitet Ukrainy. (2026). AMKU skhvalyv Zvit pro vykonannia zakhodiv v ramkakh realizatsii pri-
orytetiv za 2025 rik [AMCU Approved the Report on the Implementation of Measures Within the Framework of the 2025
Priorities]. https://amcu.gov.ua/news/amku-skhvalyv-zvit-pro-vykonannia-zakhodiv-v-ramkakh-realizatsii-priorytetiv-
za-2025-rik [in Ukrainian].

Jlama nepuwiozo nadxodowcernns cmammi do eudannsa: 30.04.2026
Jama npuiinammasa cmammi do Opyky nicns peuensysarnns: 25.05.2026
Hama nybnixauii: 01.06.2026

133



Ne 6(110), 2026

ISSN (Online): 3083-7782
EnexktpoHHun HaykoBum skxypHan «“EKOHOMIYHA MAPAOUTMA»

Hanovskyi Vasyl

PhD in Economics, Assistant of the
Department of

Economic Theory and Competition Policy
State University of Trades and Economics

134

DECEPTIVE ADVERTISING
PRACTICES IN THE DIGITAL
ENVIRONMENT

Summary. Introduction. Digital advertising has become the domi-
nant media channel of our time, accounting for the majority of global
advertising expenditure and characterised by global reach, process
automation, and a high level of competition. The migration of the
advertising industry to the online environment has altered the very
nature of the relationship between advertiser and consumer: whereas
in the traditional setting, deceptive advertising was largely confined
to false claims about a product, in the digital environment, it acquires
a systemic, architectural character. Deception now resides not only
in the content of the message but also in the design of the interface,
the sequence of steps, the manner in which prices are presented, the
mechanisms for subscription enrolment, and so forth. The adoption of
automated advertising procurement (programmatic advertising) and
generative artificial intelligence has enhanced the effectiveness of
targeting, yet it has simultaneously widened the scope for deceptive
practices — from manipulative interface design and deceptive gamifi-
cation to advertising fraud and deepfake advertising. There thus aris-
es a clear need to determine the essence, typology, and regulatory
boundaries of deceptive advertising practices in the digital environ-
ment from the economic, technological, and regulatory perspectives.

Purpose. The purpose of the study is to elucidate the economic
and legal foundations of deceptive advertising practices in the digital
environment to systematise a multi-level typology of such practices
and to identify them according to the level at which deception is ef-
fected, which makes it possible to differentiate regulatory approaches
across individual jurisdictions and to formulate recommendations for
regulators, businesses, and users.

Materials and methods. The materials of the study comprise:
1) the legal and regulatory framework governing deceptive advertis-
ing practices in the digital environment (in particular, the acts of the
European Union, the United States, and Ukraine); 2) official materials
of regulatory authorities and analytical data on the scale and prev-
alence of deceptive practices; 3) the works of domestic and foreign
scholars in the field of the economics of digital markets, the protection
of economic competition, and consumer protection.

In the course of the study, the following scientific methods were
employed: theoretical generalisation and grouping (to construct a ty-
pology of deceptive practices and a taxonomy of dark patterns, as well
as to distinguish deceptive gamification as a separate phenomenon);
the comparative-legal method (to juxtapose the regulatory regimes
of the EU, the United States, and Ukraine); the systemic-structural
method and the case-study method (to analyse regulatory cases);
formalisation, analysis, and synthesis (to establish the connections
between the economic, technological, and legal dimensions of the
phenomenon); and logical generalisation of the results (to formulate
conclusions).

Results. The article elucidates the economic and legal nature and
structure of deceptive advertising practices in the digital environment
and proposes a multi-level typology thereof, constructed according to
the criterion of the level at which deception is effected — namely, the
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levels of the message, the interface, the market ecosystem, and synthetic content. The taxonomy of manipulative patterns is sys-
tematised by principal families; in addition, the study substantiates the case for distinguishing deceptive gamification as a sep-
arate object of inquiry, one that integrates the features of several families of manipulative design and engenders heightened
risks for vulnerable categories of consumers, primarily minors. The place of deceptive practices within the system of economic
relations among participants in the advertising market is determined, and the nature of the harm inflicted upon consumers,
advertisers, and digital platforms is characterised. The thesis of the systemic, rather than episodic, character of the phenome-
non under study is substantiated; a convergence of the regulatory approaches of the three jurisdictions is established, which,
notwithstanding differences in institutional mechanisms, is subordinated to a common objective: safeguarding the autonomy
of consumer choice.

Prospects. Further research is proposed to focus on examining the resilience of autonomous artificial-intelligence systems to
the influence of dark patterns, on estimating the indirect costs borne by bona fide market participants in countering deceptive
practices, and on an in-depth analysis of the harmonisation of Ukrainian legislation with that of the EU regarding the regulation
of dark patterns and deceptive gamification, which are not yet directly governed by national law. This will make it possible to
improve the legal and regulatory framework and enforcement practice in the sphere of consumer protection in the digital envi-
ronment.

Key words: deceptive advertising, digital environment, dark patterns, deceptive gamification, advertising fraud, unfair com-
petition, digital advertising market, deepfake.
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