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Summary. Introduction. In today’s conditions, e-commerce is becoming a tool that significantly accelerates the process of
trading goods, works, and services and facilitates its organization for both buyers and sellers. Digital technologies, which are
increasingly entering the lives of humanity every day, stimulate its development and contribute to the annual growth of sales
volumes. This is evidenced by statistical data of recent years on global and Ukrainian trends in the field of electronic sales. The
development of e-commerce in all countries of the world and its impact on the global trade market are highlighted by the ana-
Iytical research of trends observed in recent years, conducted in this article.

Purpose. The purpose of the article is to analyze the current state and development trends of the global and Ukrainian
e-commerce markets, as well as to identify prospects and trends for their further development.

Materials and methods. Using the method of theoretical generalization and systematic analysis of the results of scientific
research and relevant statistical data, global trends in the development of e-commerce for the period 2015-2024 were analyzed.
Statistical data are systematized and, using a graphical method, trends in the volume of retail e-commerce sales in the world,
the share of e-commerce in the total volume of retail sales in general and in the context of individual regions of the world, and
the volume of e-commerce in Ukraine are presented. Based on the analysis of indicators presented on the most developed mar-
ketplaces in Ukraine, the structure of the e-commerce market by product categories was determined.

Results. The analysis allowed us to characterize the changes that have occurred in the Ukrainian e-commerce market in
connection with the beginning of full-scale hostilities, to propose measures that will contribute to increasing its activity in the
future, and to outline the prospects for the further development of the global e-commerce market.

Prospects. Further research is planned in the area of improving the organization of e-commerce, its taxation and accounting
by Ukrainian business entities of various fields of activity, forms of ownership, and organizational and legal forms.
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AHoTauif. Bctyn. B yMoBax cb020geHHs eJIeKTPOHHA KOMepLis CTAE TUM iHCTPYMEHTOM, IKMIi 3HAYHO MPUCKOPIOE
rpouec Topaisi ToBapamu, poboTamu, Nocay2amu Ta nosezilye o0 op2aHi3auilo Sk gas nokynyis, Tak i gas NpogaBLiB.
Lingposi TexHonozil, Ki 3 KOKHUM gHEM BCe aKTUBHILLE BXOGSTb Y XXUTTS I0GCTBA, CTUMY/IIOIOTH ii PO3BUTOK TA CHIPUSIOTH
LOPIYHOMY 3POCTAHHI0 06Csi2iB NPogax. 1po Le CBigYaTh CTATUCTUYHI §aHI OCTAHHIX POKIB L0GO CBITOBMX TA YKPATHCHKMX
TeHgeHUii y cdepi enekTpOHHUX NPOgaxiB. PO3BUTOK eneKTPOHHOI Komepuii B yCix KpaiHax CBIiTy Ta ii BNAUB HA CBITOBMI
PUHOK TOP2iBAi AKTYaNi3ytoTb AHANITUYHI JOCTIGXKEeHHSA TeHJeHLii, Lo CnocTepi2aiTbeCs NPOTA20M OCTAHHIX POKIB, Mpo-
BegeHi B gaHii cTarrti.

Merta. MeToio CTaTTi € AHAAI3 Cy4ACHOR0 CTAHY i TeHJEHLi PO3BUTKY CBITOBOR0 i YKPAIHCbKO20 PUHKIB €/1eKTPOHHOI KomepLj,
a TAKOX BU3HAYEHHS MepcnekTus Ta TPeHgiB iX N0gablLio20 po3BUTKY.
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Marepianm i MeTogun. BUKOpUCTOBYOUM METOg TeOPETUYHOR0 Y3a2A/IbHEHHS | CUCTeMHO020 AHAAI3Y Pe3y/IbTaTiB goigkeHb Ha-
YKOBUB #1 BIgMOBIGHMX CTATUCTUYHMX JAHUX MPOUHANI30BAHO CBITOBI TPEHgM PO3BUTKY e1eKTPOHHOI Komepuii 3a nepiog 2015-2024
POKiB. CUCTeMaTM30BAHO CTATUCTUYHI GaHi T 3d gONOMO20I0 2pagiyHO20 MeTogy MpegeTasieHo TeHgeHLii 3miHu obcsi2y po3gpib-
HWUX POJAXKiB €1eKTPOHHOI KOMePLi y CBITi, YaCTKM eleKTPOHHOI KoMepLiii B 3a2a/1bHOMY 00cs3i po3gpibHMX MPOgaxiB B LiinoMy
Ta B PO3pi3i OKpemmx pegioHiB CBIiTy, 00cse eneKTpoHHOI kKomepuii B YKpaiHi. Ha nigcTasi aHanisy NokasHMKIB, npegcTaBieHnx Ha
HawbINbLL PO3BUHEHUX B YKPAiHi MapKeTrieiicax, BU3HaYeHo CTPYKTYPY PUHKY eleKTPOHHOI KoMepLii 3a kaTe2opismu TOBApIB.

Pe3ynbtaty. [poBegeHmii aHani3 go3BoaMB 0XapakTepu3yBaTy 3MiHM, L0 BigOYMCs HaO PUHKY eneKTPOHHOI KoMmepLii YKpaiHm
Y 3B'93KYy 3 1OYATKOM rMOBHOMACLUTAGHMX GOIOBUX Gili, 3anMPONoHYBATY 3aX0gH, SIKi CIPUSTUMYTb MiGBULLEHHIO 020 AKTUBHOCTI

B MayibyTHLOMY, Ta OKPeCanTH MepcrnekTBY M0gasibLio20 PO3BUTKY CBITOBO20 PUHKY eleKTPOHHOI KoMepuil.
MepcriekTnBy. [loganbLui gocnigxeHHs nepegbayaioTbCsl B NAOWMHI YJOCKOHAIEHHS OP2aHi3ayii enekTpoHHOI komepuii, ii
0MogaTKyBaHHs Ta 00Ky yKPAiHCbKMMMU Cyb'€KTamu 20CrOgapioBAHHS Pi3HuX cep gisiibHOCT, hopm BAACHOCT, 0p2aHi3ayifiHo-

npaBoBux Gopm.

KntoyoBi cnoBa: enekTpoHHa Komepuisi, 00csi2 e1eKTPOHHUX MPOgaxiB, MobibHA KoMepLis

Problem statement. Every year the percentage
of electronic sales of goods increases, despite the
numerous risks of such transactions. From the buyer’s
point of view, this is facilitated by both the digitali-
zation of the economy and society, and the inability,
due to certain circumstances (pandemic, war, health
condition, workload, etc.), to use traditional meth-
ods of purchasing goods through the supplier’s retail
outlets or warehouses. The seller is motivated to en-
gage in e-commerce by the need to find new markets
and opportunities, the desire to expand the sphere
of influence on the market, the possible reduction of
costs, time, labor, and the same digitalization of the
economy and society. In this regard, the relevance of
research devoted to the development of e-commerce
and the identification of challenges associated with it
is growing, which attracts the attention of scientists.
Analysis of recent research and publications.
A significant contribution to the study of this issue was
made by domestic scientists: Barvinchenko O., Bau-
la O., Bezsonov S., Berezovska L., Hrynko T., Dank-
iv V., Dimura M., Dubel M., Dubyna M., Zayats O.,
Ivanov K., Ippolitova I., Kyrychenko A., Kolupaeva 1.,
Kraus K., Krylov D., Lega O., Legenchuk S., Lyutak O.,
Patlakha V., Patramanska L., Sadchykova I., Tarasen-
ko A., Tardaskina T. M., Fedyshyn V., and others.
Larina Ya., Nagorna O. [1], analyzing the devel-
opment of e-commerce, found that it is based on the
principles of digital marketing and it is the online sale
of goods that provides modern sellers with market
leadership, development, and high competitiveness.
Shchytov D., Zhadko K., Mormul M. [2] identified
nine directions of e-commerce market development, in
particular: rapid growth of volumes according to the
“B2C” model, rapid increase in the share of the Middle
East and Africa countries in the market, technological
changes, the dominant position of the IT sector, the
spread of cross-border transactions, the activation of
mobile commerce, the use of chatbots, the improve-
ment of logistics, the use of artificial intelligence.
Luhova O., Teryanik D., Cheban M. [3] note
that the development of e-commerce has not only
changed payment methods, but also integrated per-
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sonalized products and artificial intelligence capa-
bilities into trade.

Analyzing the prospects for the further develop-
ment of global e-commerce, Maksyutenko I. [4] claims
that they are associated with improving real-time
tracking by consumers using artificial intelligence,
increasing the environmental friendliness of goods,
and introducing individual and personalized approach-
es to sales.

In Ukraine, according to Kublytska O. [5], the most
popular business models will remain marketplaces,
online stores and social networks.

Research by scientists indicates not only the rap-
id development of e-commerce and its forms both in
Ukraine and in the world, but also the presence of
regular changes and transformations in this area. This
makes research into current trends and prospects for
the development of e-commerce in the world and in
Ukraine relevant.

Formulation of the objectives of the article
(task statement). The purpose of the article is to
analyze the current state and development trends of
the global and Ukrainian e-commerce markets and
determine the prospects for their further development.

Materials and methods. The research is based
on statistical and analytical information, the works of
domestic and foreign scientists on the issues of e-com-
merce development. The following scientific methods
were used in the research: theoretical generalization
(to systematize scientific approaches to determining
trends in the global e-commerce market); analysis and
synthesis (to calculate indicators that characterize
the state of e-commerce in the world and in Ukraine,
to determine the relationships between them); logical
generalization of results (to formulate conclusions).

Presentation of the main material. E-commerce
includes the sale, purchase, exchange of goods or ser-
vices, pre-sales and post-sales transactions that occur
over computer networks. All transactions are conclud-
ed using electronic resources. The range of goods and
services sold online is expanding every year, attracting
a wider range of consumers and sellers of goods and
services. This is explained both by the intensification
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of the digitalization of the economy and by the growing
demand for products that meet the individual needs
of buyers and are delivered at a time and method con-
venient for them. Therefore, the global and domestic
e-commerce markets are growing steadily. Thus, accord-
ing to Sellers Commerce [6], in 2025, 33% of the world’s
population will use online shopping, which will provide
an industry turnover of $6.8 trillion. According to [7], ev-
ery year more and more companies sell goods online, and
accordingly the volume of such sales is growing (Fig. 1).

The share of e-commerce in total retail sales has
increased almost 3-fold over the past ten years (Figure
2). As shown in Figure 2, in 2024, 20.1% of total retail
sales in the world were e-commerce transactions. At
the same time, the leader of e-commerce in the world
is Asia, where total revenue from online retail in 2024
amounted to $2 trillion, including $1.4 billion of them
belonging to China. Revenue from e-commerce in the
United States amounted to almost $1.2 trillion. [8].
The most significant share of e-commerce belongs to
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Fig. 1. Global e-commerce retail sales volume
Source: developed by the author based on data from [7]
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Fig. 2. Share of e-commerce in total retail sales
Source: developed by the author based on data from [7]
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the countries of the Asia-Pacific region. However, in
terms of the growth rate of e-commerce sales, the Phil-
ippines will take first place as of 2024, while China
and the United States will complete the list of top ten
leaders [9].

In 2024, there were 26.6 million e-commerce sites
operating worldwide. This is 3.83% more than in 2023.
Almost 50% of these sites are located in the United
States. Statistical data show that 44% of buyers use
search engines for shopping; 41% purchase goods
through online stores such as Rozetka, Temu, Amazon,
eBay, Allegro; 14% buy using social networks [9]. 34%
of buyers make e-shopping weekly, 82% monthly. By
age, the most active part of the world’s population is
people aged 18-34. By region, the most active buyers
are in China and the USA. The popularity of e-com-
merce among EU legal entities is also growing, as ev-
idenced by the dynamics of the share of EU enterpris-
es that make e-sales [9]. Of the 23.8% of enterprises
that carried out electronic sales in 2023, according to
data [7], 17.69% used their own websites and appli-
cations for this, 3.08% carried out EDI sales, and the
remaining enterprises used both methods. It is worth
noting that the share of enterprises that carried out
electronic sales in 2023 varies across EU countries.
The leaders are Lithuania (38.9%), Sweden (38.1%),
Denmark (36.7%). On the other hand, the outsiders
are Italy (19.1%), Romania (12.9%) [7]. Statistical data
on turnover from electronic sales by type of economic
activity show that the largest share is in the sector
“Temporary accommodation and catering” (40.96%),
second place is occupied by retail trade (13.07%), fol-
lowed by the sector “Information and telecommunica-
tions” (12.59%) [7; 81.

In Ukraine, e-commerce is developing dynamically
(Fig. 3).

The only exception was 2022, when sales decreased
due to the start of a full-scale invasion. On February
24,2022, online stores lost an average of 82.7% of their
traffic, and in the first week of the war, almost all of
their revenue. It fell by an average of 92%. Since March

2022, e-commerce revenues have begun to grow along
with the increase in the number of applications. By
the end of May, sales of certain categories of goods
had reached pre-war levels (pet supplies, cosmetics,
household and hygiene products). In the future, the
growth of market volumes continues.

As a result of the war, the number of online buy-
ers of goods increased due to the fact that part of the
population migrated, and it is not always possible to
quickly find the necessary goods in a new place. Ac-
cording to the Prom.ua marketplace [14], in March
2022, compared to 2021, the number of online orders
decreased by 63%, and in June 2022 this figure almost
recovered and amounted to 93%. The gender distribu-
tion of buyers has changed: the share of male buyers
has increased by almost 10%. The largest number of
online buyers is aged 25-34. However, the age distri-
bution depends on the type of goods, their price and
the urgent need for them. Currently, there are almost
11 million online buyers in Ukraine, who on average
make 17 purchases per year for 1,300 UAH.

During the war, the demand for goods changed.
First, the demand for goods to belong to certain brands
decreased — most buyers were satisfied with the goods
that were on sale. Secondly, demand for essential
goods, food, medicines, household goods, generators,
batteries, shoes and clothing, hygiene and household
goods, and pet products has increased. Thirdly, the
price of goods has become the primary factor influenc-
ing the choice of goods for a significant part of consum-
ers, which is why demand for the economy segment
has increased. Fourth, in regions where hostilities are
taking place or close to them, demand has fallen, while
in the western part of the country, on the contrary, it
has increased.

E-marketplace sellers have also reacted to martial
law — they have optimized logistics routes to ensure
fast delivery of goods. Small and medium-sized enter-
prises have become more active, trying to minimize
risks and adapt to new operating conditions. Many
of them use their own websites and social networks
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Fig. 8. Volume of e-commerce in Ukraine in 2019-2024, $ billion
Source: developed by the author based on data [10-13]
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(Facebook, Instagram, Telegram) for sales. Ukrainian
e-commerce platforms (Rozetka, Prom.ua, Epicen-
tr K.ua) have become increasingly popular among
sellers. Among e-commerce models, business-to-con-
sumer sales continue to dominate, consumer-to-con-
sumer sales occupy a significant niche, and the busi-
ness-to-business sales model is gaining momentum,
although the volume of transactions using it is still
inferior to business-to-consumer sales.

Research shows that the prospects for further de-
velopment of the global e-commerce market are as-
sociated with: increasing the level of cybersecurity;
personalization of offers and improving customer ser-
vice, improving payment forms and tools; expanding
logistics infrastructure; the growing role of mobile
commerce, greening, the increasing influence of social
networks, the use of cloud technologies, artificial in-
telligence for data storage and processing.

For the development of Ukrainian e-commerce,
it will also be relevant: regulation of the regulatory

framework, improvement of the interface of online
stores; introduction of extra service and added val-
ue for the client; chats and bots; same-day delivery;
course on marketplaces; development of the crediting
and installment system; increasing the level of digital
literacy of buyers, implementing electronic document
management.

Conclusions and prospects for further re-
search. E-commerce contributes to the development
of the world economy. It allows you to increase the
competitiveness of business, ensuring a quick search
for partners with minimal costs and time. The analysis
shows that the scale of e-commerce under martial law
remains significant. At the current stage, the domestic
e-commerce market has many unresolved problems
that hinder its development. To resolve them, it is nec-
essary to ensure proper regulatory and legal support,
develop mechanisms for controlling the implementa-
tion of operations, and protect accounting information
and operations.
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