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DEVELOPMENT OF THE TOURISM MARKET
IN UKRAINE IN THE CONTEXT OF DIGITAL
TRANSFORMATION AND GLOBALISATION

PO3BUTOK TYPUCTUYHOIO PUHKY B YKPAIHI
B YMOBAX LLU®POBOI TPAHC®OPMALIIT
TA TTOBAIBALIIT

LHIWXKTIHAW

Summary. Introduction. Ukraine’s tourism market is undergoing significant changes under the influence of globalization and
digital technologies. The ongoing war since 2014 has had a significant impact on international and domestic tourism, causing
a decline in tourist flows and lower revenues in this area. At the same time, digitalization and global integration processes are
creating new opportunities for the industry, contributing to the modernization of tourism services and increasing their compet-
itiveness.

Objective. The study is aimed at analyzing the current state of the Ukrainian tourism market and the peculiarities of its
functioning in the context of globalization of information processes and digital changes.

Materials and methods. The main sources of the study are official data of the State Agency for Tourism Development, scien-
tific publications on the functioning of the tourism sector in the context of globalization and digital transformation. To achieve
the purpose of the study, a set of scientific methods was applied, which allowed analyzing the current state of the tourism sector
of Ukraine, assessing the impact of globalization processes and digital transformation, and determining the prospects for the
development of the industry. In particular, the following methods were used:

— the method of economic analysis, which allowed us to assess the financial and economic indicators of the Ukrainian tourism

market, the dynamics of tax revenues, changes in the volume of tourist flows and the level of profitability of the industry;

— systematization method, which ensured the ordering of scientific approaches to the analysis of tourism processes, gener-

alization of the results of previous studies and identification of factors that affect the development of the industry;

— data comparison method, which allowed comparing indicators of the development of the tourism sector of Ukraine in different

periods, taking into account the impact of global crises, the COVID-19 pandemic and military operations, and other methods.

Results. It has been established that domestic tourism is the main segment that supports the functioning of the market in
the face of declining international travel. The tendency towards digitalization of the industry is identified, which contributes
to the optimization of tourism processes, the development of online booking, the integration of mobile applications and the
introduction of analytical platforms. The impact of international trends on the development of tourism in Ukraine, in particular,
increased competition in the tourism services market and the need to attract foreign investment, is analyzed.

Prospects. Further research should focus on assessing the effectiveness of digital solutions in the field of tourist flow man-
agement and developing approaches to improving the international positioning of Ukraine as a tourist destination; analyzing
the experience of restoring the tourist market in different countries after crises and identifying ways to adapt it to domestic con-
ditions; studying mechanisms for attracting foreign tourists, including marketing and institutional measures that will facilitate
Ukraine’s integration into the global tourism space.

Key words: tourism market, globalization, digital technologies, informatization, domestic tourism, international coopera-
tion, tourism infrastructure, information technology.
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AHoTauis. BcTyn. TypucTMYHNii pUHOK YKpaiHu 3a3HAE 3HAYHMX 3MiH nig BmBOM 2100ani3auii Ta LMPPOBUX TeXHONO0RIN.
BiriHa, wo TpuBae 3 2014 poKy, CyTTEBO BIIMHYIA HA MXXHAPOGHWI T BHYTPILLIHIA TYPU3M, BUKIMKABLUM CKOPOYEHHS TypUC-
TUYHUX MOTOKIB | 3HMKEHHS goXogiB Y Livi cepi. BogHouac ungpoBiauis Ta 2106abHi iHTe2paviiiHi mpoLecy CTBOPIOIOTh HOBI
MOX/IMBOCTI g/1s1 PO3BUTKY 2a/1y3i, CMPUAI0YM MOGEPHI3aLii TypUCTUYHMX MOCAY2 TA MIgBULLEHHIO IXHbOI KOHKYPEHTOCTPOMOXKHOCTI.

Merta. [locnigxkeHHs! CNPIMOBAHE HA AHAJN3 Cy4dCcHO20 CTAHY TYPUCTMYHO0 PUHKY YKpaiHi Ta 0COBANBOCTel 11020 yHKL-
OHYBAHHS B YMOBAX 2100ani3avii iHpopMawiviHux npoLeciB i Ln@poBux 3miH.

Marepianu i meTogn. OCHOBHUMM IHHOPMALiiHUMK gxxepenamu gocaigxeHHs € ogiliiHi gaHi JepaBHo20 a2eHTCTBd
pO3BUTKY Typu3My, HAyKOBI mybaikauii 3 mMMTAaHb QYHKLIOHYBAHHS TYPUCTUYHOI chepy B yMoBax enobanisauii Ta ungposoi
TpaHcdopmadii. [ gocszHeHHs MeTH gocligxueHHs 6Y/10 3aCTOCOBAHO KOMI/IEKC HayKOBMX MeTOgiB, L0 O3BOMMO 3GiliCHUTI
aHanI3 Cy4yacHo20 CTaHy TypUCTUYHOI chepu YKPaiHm, OLiHUTY BIMB 2100a1i3auiiiHmX NpoLeciB Ta umM@poBoi TpaHchopmaii,
a TAKOXK BU3HAYMTU MEPCreKTUBIU PO3BUTKY 2a/1y3i. 30Kpemd, BUKOPUCTAHO:

— MeTog aHani3y, KMii go3BONNB OLHNTN HiHAHCOBO-eKOHOMI4YHI MOKA3HMKM TYPUCTUYHO20 PUHKY YKPaiHu, gUHAMIKY fo-

gaTKOBMX HAGXOGXeHb, 3MiH1 B 00C2aX TYPUCTMYHMX MOTOKIB Ta piBeHb NpubYTKOBOCTI 2a/1y3i;

— MeTog c1CTemMaTm3avii, Wwo 3abe3meuns ynopsgkyBaHHs HAYKOBUX MigXOGiB §o aHAI3y TYPUCTUYHIX MPOLECIB, y3a2a/1b-

HEeHHs pe3y/bTaTiB nonepegHix gocnigkeHb Ta BU3HAYEHHS YNHHYKIB, SKi BIIMBAIOTb HA PO3BUTOK 2aNy3i;

— MeTOg MOPIBHSAHHS, L0 gaB 3M02Y MPOBECT CMiBCTABAEHHS MOKA3HMKIB PO3BUTKY TYPUCTUYHOI Cepyn YKPAiHU y pi3Hi

nepiogu, Bpaxoytouu BNAMB 2100a1bHUX Kpu3, naHgemii COVID-19 Ta BOEHHUX giii Ta iHLWIi MeTog.

Pe3y/1bTaTi. BCTAHOB/IEHO, L0 BHYTPILLHIl TYPU3M € OCHOBHIUM Ce2MEeHTOM, SIKWi NiGTPUMye GyHKLIOHYBAHHS PUHKY B yMOBAX
3HMKEHHST MiDKHAPOGHMX M0I3gOK. BusiBiieHo TeHgeHLito go LmupoBi3avii 2a1y3i, Lo cripusie onTUMI3avii TypucTMyHUX NPOLECiB,
PO3BMTKY OH/AKH-OPOHIOBAHHSI, iHTe2paLii MOBIIbHIX 3ACTOCYHKIB TA BAPOBAGXKEHHS! QHANITUYHMUX AaTPopM. [IpOAHAN30BAHO
BI/IMB MiXKHAPOGHUX TeHgeHLi Ha PO3BUTOK Typu3My B YKpaiHi, 30Kpema nigeuiLeHy KOHKYPeHLito Ha PUHKY TYPUCTUYHUX
nociye Ta HeobXigHICTb 3a1y4eHHs IHO3eMHMX IHBECTULA.

IMepcrekTnBy. MoganbLui HAYKOBI gOCAigxKeHHs MaloTb OyTh 30cepegiKeHi Ha OLiHL epeKTMBHOCTI LunppoBux pileHsb y cdepi
YNPAB/IiHHS TYPUCTUYHUMM NOTOKAMM TA po3pob/eHHi MigxogiB go MOKPALLeHHs MiXXHaPOGHO20 NMO3MLIIOHYBAHHS YKPaiHu SIK
TYPUCTUYHOI eCTUHALii; QHANi3i goCBIgy BIGHOBEGHHS TYPUCTUYHO20 PUHKY B PI3HMX KPAIHAX NICaA KPpU30BUX CUTYALN TA BU-
3HAYEHHS WAXIB 1020 aganTauii go BITYU3HAHUX YMOB; JOCIgXKeHHI MeXAHI3MIB 3a1y4eHHs iHO3eMHUX TyPUCTIB, BKIIOYAI0YM

MApPKeTUH20BI TA IHCTUTYLIVHI 3aX0gu, LWO CIPUATUMYTb iHTe2pauil YKpaiHu y CBITOBMI TYPUCTUYHUI MPOCTIp.
KntoyoBi cnoBa: TypuctuaHmuii puHok, 2nobanizauis, LM@posi TexHonozii, iHpopmatuauis, BHyTPILLHINA Typu3m, MiKHAPOGHA
cniBrpays, TYpucTMyHa iHPpacTpykTypa, iHpopmaviviHi TexHosnoaii.

roblem statement. Ukraine’s tourism market is

developing in the face of profound transformations
driven by globalization and digital change. Information
technology is fundamentally changing the way tourism
services are organized, the mechanisms for managing
visitor flows, and the methods of interaction between
industry players. The effective functioning of the tour-
ism sector now depends not only on classical factors
such as the quality of infrastructure or the availability
of services, but also on the ability to use digital solu-
tions and integrate into international service systems.

In addition to technological development, global
social and economic changes have a significant impact
on the tourism market. The events of recent years,
including the COVID-19 pandemic and the war in
Ukraine, have caused significant changes in tourist
flows. Restrictions on international travel and security
issues have led to a significant shift in tourist demand
to domestic routes. At the same time, economic diffi-
culties and the destruction of tourism infrastructure
in some regions of Ukraine complicate the process of
restoring the industry and its integration into the
global tourism space.

On the one hand, digitalization and globalization are
opening up new opportunities for market development,
promoting the spread of online services, virtual tours,
and new formats of customer interaction. On the other
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hand, increased competition with foreign tourism com-
panies and the need to modernize infrastructure create
additional challenges for Ukrainian tourism operators.
In these circumstances, the question arises of effective
ways to develop the tourism industry that will ensure
its efficiency and competitiveness in the long term.
Given the above, it is an important task to study
the current state and prospects for the development
of the Ukrainian tourism market in the context of
globalization processes and digital changes. This will
help identify mechanisms to improve the efficiency of
the industry, expand its capabilities, and strengthen
Ukraine’s position in the international tourism system.
Analysis of recent research and publications.
The development of the tourism services market in
the context of globalization and digital technologies
is attracting considerable attention from scholars.
Modern research covers both theoretical foundations
and practical approaches to improving management
mechanisms, expanding international cooperation
and implementing innovative solutions. In particu-
lar, the article by Bugas V. V. and Kovalchuk E. V. [5]
analyzes the process of Ukraine’s integration into the
global tourism market. The authors emphasize that
the COVID-19 pandemic and the war have had a sig-
nificant impact on the tourism sector, causing a shift
in demand for domestic travel. They also emphasize
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the need for effective crisis management and the in-
troduction of modern digital technologies to maintain
the industry’s competitiveness.

The issue of digital changes in the tourism sector
is studied by Bezuglyi I.V. and Struk A.V. [4], who
consider the peculiarities of financing the digital trans-
formation of the tourism market. They note that the
development of technologies, in particular online book-
ing, mobile applications and virtual reality, opens up
new opportunities for improving tourism services and
managing consumer flows.

The study by Popova M. O., Arestov S.V., Shuptar-
Porivaieva N.Y. and Andrushchenko O.S. [9] deals
with the managerial aspects of the development of the
tourism sector of Ukraine. The authors emphasize that
reforms are needed to improve the efficiency of the in-
dustry, including the digitalization of services and the
development of cooperation between market players.

Separately, it is worth noting the study by N. Stru-
chok, M. Margita and I. Honak [10], who study the role
of transnational companies in the development of the
tourism sector. They emphasize that such corporations
determine the main market trends, influencing com-
petition and the formation of new tourism products.

However, despite the large number of scientific
studies, there are still issues that need further study,
in particular, the development of the domestic tourism
market in the context of globalization.

Formulation of the objectives of the article
(task statement). The purpose of the article is to
analyze the current state of the tourism market of
Ukraine and the peculiarities of its functioning in the
context of globalization of information processes and
digital transformation.

Summary of the main research material. The
development of the tourism industry in Ukraine has
undergone unprecedented changes due to the war that
has been going on since 2022. Russia’s full-scale inva-

sion has caused a sharp decline in international tour-
ism, destruction of infrastructure, and a significant
decrease in tourist flows. The closure of airspace, the
inability to guarantee security in most regions, and
the migration of the population were the determin-
ing factors that paralyzed the industry in the initial
stages of the war. In 2022, international tourism vir-
tually stopped, and the number of domestic tourists
decreased by more than three times compared to the
pre-war period.

At the same time, despite the difficult situation,
2023-2024 show a gradual recovery in domestic tour-
ism (Table 1). First of all, this is happening in rela-
tively safe regions where recreational, cultural, edu-
cational, and volunteer tourism is actively developing.
Over the past year, the number of domestic trips has
increased significantly, from 3.5 million in 2023 to
about 4 million in 2024, which indicates a change in
the travel preferences of Ukrainians, who have begun
to travel more often within the country, discovering
little-known but safe tourist destinations.

The most active recovery in tourism is observed in
the western regions of Ukraine, which traditionally
attract travelers with their natural, historical and cul-
tural sites. In particular, the Carpathian Mountains
remain a popular destination due to the development
of skiing, eco- and gastronomic tourism. At the same
time, domestic tourism is also supported by the cen-
tral regions of the country, where tourist routes are
adapting to modern realities by offering new formats
of recreation focused on safety and comfort.

Volunteer tourism is playing a key role in the in-
dustry’s recovery. Many Ukrainians and foreigners
come to the liberated and affected regions to help the
local population, rebuild destroyed facilities and sup-
port civic initiatives, which forms a new segment of
tourism services aimed at attracting resources for the
country’s recovery.

Table 1

Dynamics of changes in the tourism sector of Ukraine (2020-2024)

Year

Events and trends in Ukrainian tourism

2020

The COVID-19 pandemic has caused a sharp decline in international tourism. Many countries have closed their
borders, forcing Ukrainians to focus on domestic tourism. Development of regional routes and alternative types
of travel (ecotourism, gastrotourism).

2021

Post-pandemic partial recovery of international tourism, but tourist flows have not yet returned to the level of
2019. Domestic tourism continues to grow, with new tourist offers and initiatives aimed at developing small
towns and regions.

2022

The outbreak of a full-scale war has had a significant impact on tourism. The closure of airspace, the destruction
of infrastructure, and a general decline in tourist activity. International tourism has virtually stopped, and do-
mestic tourism has declined several times. Public attention shifted to security issues.

2023

A gradual recovery of domestic tourism in safe regions of the country has begun. Volunteer tourism is growing
in popularity, as it is associated with supporting the reconstruction of the territories. The tourism business is
adapting to new realities, with new routes opening in the western regions of Ukraine.

2024

Domestic tourism continues to develop, with an increase in the flow of travelers to the central and western re-
gions. Foreign tourists are gradually returning, especially to the country’s cultural and historical centers. Resto-
ration of tourism infrastructure and preparation for further integration into the international market.

Source: compiled by the author on the basis of [3; 5]
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Thus, despite the challenging environment, the
tourism industry is showing positive dynamics, as ev-
idenced by the growth of tax revenues from tourism
businesses in most regions. According to the State
Agency for Tourism Development [6], in 2024, tax reve-
nues increased in 22 regions compared to 2023, and in
20 regions they exceeded the level of 2021, indicating
a gradual recovery in tourism activity.

It is worth noting that some regions demonstrate
particularly high growth rates of tax revenues, which
indicates an increasing role of domestic tourism. In
particular, in 2024, Kyiv provided record budget rev-
enues of UAH 982 million. 20 thousand UAH, which
is almost twice as much as in 2023 (499 million 291
thousand UAH) and even exceeds the level of 2021,
when revenues amounted to 773 million 902 thousand
UAH. For the second year in a row, Lviv region has
been the leader in tax revenues, having paid UAH 439
million 978 thousand, which is significantly more than
in 2023 (UAH 345 million 484 thousand) and almost
twice as much as in 2021 (UAH 215 million 380 thou-
sand). A similar positive trend is demonstrated by the
Kyiv region, which paid UAH 284 million 89 thousand
in 2024, which is also significantly higher than in 2021
(UAH 125 million 376 thousand) [6].

These results confirm the importance of domestic
tourism as an important segment that can compen-
sate for losses from the decline in international tourist
flows. At the same time, the presence of regional dis-
parities in tax revenues indicates the heterogeneity of
the industry’s recovery. Thus, Ivano-Frankivsk region,
which has a high tourism potential, was included in
the list of leading regions in 2024 with an indicator of
UAH 248 million 469 thousand, which is significantly
higher than in 2023 (UAH 138 million 842 thousand)
and 2021 (UAH 131 million 955 thousand). At the same
time, in the southern regions, in particular Odesa and
Mykolaiv regions, there is a decrease in tax revenues
compared to 2021, which is explained by restrictions in
the tourism sector caused by security risks [6].

Particular attention should be paid to the regions
that have experienced the largest decline in tourism
revenues. In particular, in Zaporizhzhia region, UAH
25 million 779 thousand of taxes were paid in 2024,
which, although higher than in 2023 (UAH 15 mil-
lion 193 thousand), is significantly lower than in 2021
(UAH 98 million 580 thousand). A similar situation
is observed in Kharkiv region, where tax revenues
have halved compared to 2021 — from UAH 104 mil-
lion 824 thousand to UAH 47 million 709 thousand in
2024. The largest decrease is observed in the Kherson
region, which paid UAH 2 million 984 thousand in
taxes in 2024, which is 95% less than in 2021 (UAH
58 million 668 thousand) [6].

Tourism tax remains a significant source of revenue
for local communities in Ukraine, and it continues to
show positive dynamics. In 2024, the amount of rev-
enues to local budgets amounted to almost UAH 273
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million, which is 23% more than in 2023, when com-
munities received UAH 222.6 million. This figure also
significantly exceeds the level of 2022, when the tourist
tax decreased by 53% due to military operations and
general economic instability.

An analysis of the revenue structure shows that the
largest volumes of tourist tax were generated by Kyiv
and a number of regions that are traditionally popular
with tourists. The capital of Ukraine remains the lead-
er, having paid UAH 49.2 million in tourist tax to the
budget in 2024, which is 62% more than in 2023 (UAH
30.4 million). Lviv region, which traditionally has a de-
veloped tourist infrastructure, paid UAH 47.1 million in
2024, which is almost equal to the level of 2023 (UAH
46.1 million), but 14% more than in 2022 [6].

Ivano-Frankivsk region showed the largest increase
among the western regions: the amount of tourist tax
increased by 84% compared to 2022 and amounted
to UAH 33.1 million. This trend is explained by the
development of ski tourism, eco-tourism, and the pop-
ularization of recreational activities in the Carpath-
ian region. Significant revenues were also recorded
in Cherkasy region (UAH 23.5 million), Zakarpattia
region (UAH 23.1 million), and Dnipropetrovs’k region
(UAH 15.96 million), which indicates an overall posi-
tive trend in the industry.

At the same time, revenues are growing in the cen-
tral regions of Ukraine, which indicates the expansion
of tourism opportunities not only in traditional tourist
regions, but also in those that were not previously at
the forefront of the industry. For example, in Vinnytsia
region, the tourist tax increased from UAH 3.9 million
in 2023 to UAH 5.5 million in 2024, reflecting increased
interest in urban tourism and recreational locations in
the region. A similar situation is observed in Poltava
(UAH 7.07 million vs. UAH 6.4 million) and Kirovohrad
regions (UAH 1.87 million vs. UAH 1.63 million).

The western regions also demonstrate growth dy-
namics: in Khmelnytsky region, revenues increased
by 38%, reaching UAH 8.1 million, and in Chernivtsi
region — by 22%, amounting to UAH 4 million. Ter-
nopil region also showed a 28% increase in revenues,
paying UAH 1.98 million in 2024 [6].

Special attention should be paid to the southern
regions, where tourist activity remains unstable due
to security issues. Odesa region shows the largest in-
crease in tourist tax among the southern regions — by
68% compared to 2023, which amounts to UAH 14.5
million. Mykolaiv region also recorded an increase,
reaching UAH 1.54 million compared to UAH 897
thousand in 2023. At the same time, tourist tax in
Zaporizhzhia region decreased by 9.8%, amounting
to UAH 1.74 million.

Among the northern regions, Zhytomyr region
demonstrated stable growth, where tourist tax in-
creased by 19% to UAH 3.25 million, as well as Sumy
region, where revenues increased by 39% (UAH 1.67
million). Chernihiv region showed a moderate growth
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of UAH 1.64 million, which is 9% more than in the
previous year.

Amid a general increase in tourist activity, revenues
to the state budget of Ukraine have increased. In 2024,
tax payments from the tourism sector amounted to
UAH 2.94 billion, which is 43% more than in 2021. The
largest contributions were made by hotels (UAH 1.95
billion), tour operators (UAH 304.7 million) and travel
agencies (UAH 265.2 million), which indicates the in-
tensification of the activities of tourism industry enti-
ties and their contribution to the country’s economy [6].

Much attention is currently being paid to rebuild-
ing the tourism infrastructure. Reconstruction of hotel
complexes, restoration of historical monuments, and
modernization of transport routes are important com-
ponents that contribute to the return of tourists and
attract investment in the sector. However, the resto-
ration process requires a comprehensive approach, in-
cluding government support, international assistance,
and cooperation between regions.

As for international tourism, although the number of
foreign tourists in 2023 was only 1 million, the forecast
for 2024 is positive. The number is expected to grow to
1.5 million as infrastructure is gradually improved and
safe routes are created for visitors from abroad. [5].

Digitalization plays a significant role in the further
development of the tourism sector, helping to improve
the quality of services, optimize management process-
es, and expand opportunities for interaction between
tourists and tourism enterprises [1; 2]. The use of
online booking, interactive platforms, and analytical
tools allows to improve the service system, make it
more efficient and convenient for consumers. Accord-
ing to Nikitenko, digital technologies are becoming
a key element of tourism development, as they simplify

booking, routing and advertising of services through
mobile applications and web platforms [8].

In addition to digital solutions, security remains
an important factor influencing the tourism sector.
The study by Drobysh L. V., Karpenko Y.V., Horon-
ovych S.M. and Sobol V.V. notes that in modern con-
ditions, the tourism market is forced to adapt to new
challenges by developing mechanisms to minimize risks
and ensure the stability of the industry’s enterprises [7].

Assessing the general state of the tourism industry,
it is possible to identify the main factors that affect
its dynamics, determine development opportunities,
create conditions for market stabilization and deter-
mine the main directions for further growth (Table 2).

Thus, the development of the tourism industry in
Ukraine is influenced by globalization processes, digital
changes, structural transformations in the security sec-
tor, and international cooperation. In these conditions,
it is important to use modern technologies, expand do-
mestic tourism opportunities, and ensure the efficien-
cy of the industry by modernizing infrastructure and
creating attractive conditions for attracting tourists.

Conclusions and prospects for further re-
search. The study of the current state of Ukraine’s
tourism sector has shown that the market is in the
process of recovery and transformation under the in-
fluence of globalization, digital transformation, and
security concerns. Under these conditions, the devel-
opment of domestic tourism remains the main driver
of industry stabilization, as it ensures the restoration
of tourist flows in relatively safe regions. This is con-
firmed by the growth of tax revenues and indicates
the gradual activation of tourism market participants.

At the same time, digitalization plays a crucial role
in modernizing the tourism market. It not only opens

Table 2

Factors influencing the development of the tourism industry in Ukraine

Factor Impact on the Ukrainian tourism market

It determines the accessibility of regions for tourist flows, limits tourism development in
dangerous areas, and affects the trust of international visitors. It requires the introduction of
mechanisms to minimize risks, ensure safe routes, and create a positive image of the country.

Security situation

Promotes the growth of travel to safe regions and the popularization of natural, cultural
and historical sites. Supports local communities and promotes regional economic develop-
ment by encouraging small and medium-sized businesses in the tourism sector.

Use of online booking, mobile applications, and analytical platforms to manage tourist
flows. It improves the availability of information, simplifies communication between con-
sumers and service providers, and promotes the personalization of services.

Development of domestic
tourism

Implementation of digital
technologies

It involves the reconstruction of hotel complexes, improvement of transport accessibility,
development of road infrastructure, and renovation of tourist facilities. It helps to attract
investment and create a comfortable environment for tourists.

Modernization of infra-
structure

Global economic trends | Determines the level of purchasing power of tourists, influences the financing of the indus-

try, and changes the demand for tourism services depending on the economic situation.

Promotes the attraction of foreign tourists, improves the country’s image at the global level,
and stimulates the development of international tourism projects.

International cooperation

Increase the recognition of tourism products, stimulate international demand, and attract
tourists through information campaigns and social media.

Marketing approaches and
branding

Source: own elaboration
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new opportunities for managing tourism services but
also improves customer interaction and enhances com-
petitiveness. In particular, the use of mobile applica-
tions, online booking, virtual tours, and analytical
platforms enables the improvement of tourism ser-
vices, making them more accessible and better aligned
with consumer needs..

An analysis of economic indicators shows that, de-
spite challenging circumstances, the tourism sector
demonstrates positive dynamics. However, it remains
vulnerable to external factors, with security concerns,
infrastructure conditions, and the need for resource
mobilization for modernization being the most signif-
icant. Given this, the reconstruction of tourist sites,
the development of transport accessibility, and the
improvement of service quality become priorities, as
they are essential prerequisites for further industry
growth and integration into the global tourism market.

Based on the research findings, promising direc-
tions for further scientific investigations include:

— assessing the impact of digital solutions on tourism
flow management and the effectiveness of informa-
tion promotion;

— examining international experiences in tourism mar-
ket recovery after crisis periods and the possibility
of adapting them to Ukrainian realities;

— exploring ways to attract foreign visitors and
strengthen Ukraine’s presence in the international
tourism market.

Thus, further scientific research in the field of
tourism should focus on developing comprehensive
solutions that contribute to its recovery and growth.
Particular attention should be paid to expanding
international cooperation, which will help establish
a sustainable tourism market model and strengthen
Ukraine’s position in global tourism.
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